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Pulitzer’S 


Does  Robert  Woodworth 
hold  the  cards  to  win  big 
in  tough  St.  Louis  market? 


Dennis  FitzSimons 
Appointed  COO 


f 


For  more  than  a  decade,  a  three-block  stretch  of  New  York's  capital  city  had 
a  reputation  for  crime  and  violence.  Unsolved  murders,  open-air  drug  dealing 
and  shootings  were  everyday  occurrences. 

The  Times  Union  sought  answers  to  why  the  neighborhood  had  never  been 
brought  under  control  by  authorities.  Albany  police  pointed  to  five  brothers, 
the  Robinsons,  as  the  kingpins  who  were  behind  most  of  the  crime. 

Reporter  Brendan  Lyons  doggedly  pursued  the  story  despite  its  inherent 
dangers.  After  many  attempts,  the  Robinson  brothers  finally  relented  and  told 
Lyons  the  details  of  their  upbringing  in  the  drug  trade,  their  numerous  arrests, 
and  wars  with  other  gangs. 

The  Times  Union  series  sparked  immediate  attention  from  city  leaders. 

The  U.S.  Attorney  launched  an  FBI  investigation,  and  during  a  police  raid 
in  March,  the  brothers  and  their  associates  were  rounded  up  and  arraigned 
on  federal  drug,  weapons  and  money-laundering  charges.  Meanwhile,  a  city 
initiative  increased  the  presence  of  police,  razed  vacant 
homes  and  changed  traffic  patterns  to  hamper  drug 
trade  in  the  area.  This  later  became  part  of  a  federally 
funded  rehabilitation  project. 

Exposing  lawlessness  so  that  residents  and  business 
owners  can  reclaim  their  neighborhood  from  crime  is 
one  more  way  the  Hearst  Newspapers  enrich  readers' 
lives  every  day. 


Investment  Bankers  to 
the  Newspaper  Industry 


■ 


The  Brown  Publishing  Company 

has  acquired 

Troy  Daily  News,  Inc. 

publisher  of  the 

Troy  Daily  News 

and  affiliated  publications  in  Miami  County.  Ohio 
from 

Pulitzer  Inc. 

We  initiated  the  transaction,  acted  as  financial  advisor  to 
and  assisted  in  the  negotiations  as  the  representative  of 
The  Brown  Publishing  Company. 

April  2001 


The  New  York  Times  Company 

has  sold  the 

NB^-Prcss 

CO 

Ampersand  Holdings,  LLC 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of, 
The  New  York  Times  Company. 

October  2000 


The  Copley  Press,  Inc. 

has  sold 

Fox  Valley  Press,  Inc. 

publisher  four  daily  news{»per$: 

The  Beacon  Seu-t,  Aurora,  IL  The  Courier  Neu’s,  Elgin,  IL 
The  HeraU  Netai,  Ji^iet,  IL  The  Neu's  Sun,  Wauiegan,  IL 
and 

Sun  Newspapers 

a  group  of  15  non-daily  publications 
all  serving  suburban  Chicago 

Hollinger  International  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 

The  Copley  Press,  Inc. 

December  2000 


Freedom  Communications,  Inc. 
has  sold 
The  Tribune 

a  daily  newspaper  in  Fort  Pierce,  Florida 
to 

The  E.W,  Scripps  Company 

We  initiated  the  transaction,  acted  as 
financial  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of 
Freedom  Communications,  Inc. 

March  2000 


The  New  York  Times  Company 
has  sold  the 
Daily  World 

a  daily  newspaper  serving  Opelousas,  Louisiana 
to 

Gannett  Co.,  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 

The  New  York  Times  Company. 
September  2000 


Freedom  Communications,  Inc. 

has  purchased  the 

Scottsdale  Tribune  East  Valley  Tribune 
Daily  News-Sun 

daily  newspapers  serving  suburban  Phoenix,  Arizona 
and 

The  Yuma  Daily  Sun 
a  daily  newspaper  serving  Yuma,  Arizona 
along  with  associated  non-daily  publications 
from 

The  Thomson  Corporation 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 
Freedom  Communications,  Inc. 

August  2000 


Robert  J.  Broadwater 

Kevin  M.  Lavalla 

Xiaohong  Chen 

Managing  Director 

Managing  Director 

Director 

212-381-8146 

212-381-8137 

212-381-8468 
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Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  8c  Associates’  wholly-owned  broker-dealer  affiliate,  Veronis,  Sublet  8(  Associates  LLC. 

Veronis,  Suhler  Ss.  Associates  LLC  is  a  member  of  NASD  and  SIPC. 


LETTERS 


FEATURE 

ROLLIN’  ON  THE  RIVER  Flagship 

St.  Louis  Post-Dispatch  takes  the  point 
for  revitalized  Pulitzer  Inc.  fleet  . .  14 

E&P  NEWS 

Film  at  11?  Dennis  FitzSimons, 
with  two  new  titles,  in  line  to  become 
first  TV  type  to  lead  Tribune  Co . 7 

Digital  tally  The  abc  adopts 
rules  on  electronic  circulation,  but 
they  should  be  “refined  and  defined”  8 

Calendar . 9 

DEPARTMENTS 

NEWSPAPER  TRANSACTIONS  2001: 

An  almost  forgettable  first  half  . . .  .11 

NEWSPEOPLE  Mike  Townsend  new 

executive  editor  in  Burlington  . . .  .12 

EDITORIAL  Reporting  all  the  five  Ws 
in  the  murder  of  Larry  Dale  Lee  .  .13 

MARKETINGS.  SALES  Ee^P/CMR 

Newspaper  Advertising  Indices  . .  .20 

MARKET  PROFILE  Focusing  on 

Norfolk,  Va. . 21 

SYNDICATES  Andrews  McMeel 

plans  “The  Complete  Far  Side”  . .  .23 

TECHNOLOGY  ABB  and  Prolmage 


go  with  the  (work)  flow . 24 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press . 25 


•30"  Jay  Schiller  on  the  light  —  and 
the  dark  —  sides  of  circulation  . .  .26  ! 

Classified . After  20 

Cover  photo  by  Jerry  Naunheim  Jr. 

St.  Louis  Post-Dispatch: 

Robert  C.  Woodworth  beside  a  press 
in  the  Post-Dispatch  building  July  19 
with  one  of  the  paper’s  greatest  hits: 
“Extra”  printed  after  Mark  McGwire 
tied  Major  League  Baseball’s 
single-season  home-run  record 


ON  THE  lIGN  or  RUDY' IN  NYC 

Did  Allan  Wolper  do  the 

slightest  bit  of  research  before 
declaring  that  New  York’s  City  Hall  ; 
reporters  were  intimidated  into  submission  ; 
“for  eight  years  because  they  were  afraid  | 

that  the  mayor  might  yell  at  them”?  [“The 
end  of  an  error,”  July  16,  p.  30.]  Did  he  read  ' 
any  of  the  hundreds  of  stories  in  The  New 
York  Times,  the  New  York  Daily  News, 
and  Newsday  over  eight  years  that  critically 
examined  Mayor  Rudolph  W.  Giuliani’s 
administration’s  workfare  program,  its 
relationships  to  municipal  unions  and  the 
black  community,  and  its  budget  process, 
crime  statistics,  or  education  policies?  Did 
he  count  the  number  of  times  that  news 
organizations  sued  the  mayor  to  receive 
public  information  about  city  government? 
Or  does  he  measure  the  aggressiveness  of 
City  Hall  reporting  simply  by  the  degree  of  ! 
scrutiny  of  the  mayor’s  personal  life?  I 

Mr.  Wolper  says  there  is  “some 
evidence”  to  support  the  belief  that  Mayor 
Giuliani  could  have  reporters  “transferred 
if  they  didn’t  behave,”  thus  producing  a 
docile  press  corps.  To  those  of  us  who 
spent  years  in  Room  9  covering  the  mayor  | 
—  and  writing  about  much  more  than  his 
romantic  life  —  this  is  a  serious  charge. 

Let’s  see  that  evidence,  Mr.  Wolper. 

DAVID  FIRESTONE 
NATIONAL  CORRESPONDENT 
(CITY  HALL  BUREAU  CHIEF,  1995-1998) 
The  New  York  Times  \ 

KNIGHT  RIDDER;  IN  THE  ARENA 

1AM  WEARY  OF  READING  MEAN-  ^ 

spirited,  irrational  letters  and  quotes 
about  cutbacks  and  layoffs  at  Knight 


Ridder.  I  spent  33  years  with  the 
company  until  I  retired  in  1995,  and  I 
was  always  proud  of  KR,  even  when  it 
was  necessary  to  reduce  costs.  The 
company  hasn’t  changed  that  much,  and 
if  you  want  to  consider  Knight  Ridder 
honestly,  judge  it  by  the  quality  of  its 
newspapers.  Large  and  small,  they  are 
outstanding,  and  they  will  continue  to  be, 
even  with  cost  reductions. 

Managers  (and  editors)  who  ignore 
plunges  in  revenue  and  continue 
spending  as  though  nothing  is  amiss 
don’t  understand  the  financial  facts. 

If  your  newspaper  has  a  20%  profit 
margin  and  revenue  drops  10%,  your 
profit  is  cut  in  half  The  fact  is  that 
publicly  owned  newspapers  do  have  to 
be  concerned  about  profit,  and,  in 
most  cases,  so  do  independently  owned 
newspapers. 

The  only  legitimate  argument  is  over 
how  much  cost  cutting  is  too  much.  It  is 
extremely  difficult  for  an  outsider  to 
decide  that  for  any  company. 

There  has  been  a  great  deal  of 
uninformed  finger-pointing,  and 
Knight  Ridder  has  been  accused  of 
abandoning  its  principles.  I  wonder 
just  how  much  the  accusers  know  of  the 
facts  —  and  whether  they  have  personal 
axes  to  grind. 

The  newspaper  business  has  had 
downturns,  recessions,  and  cutbacks 
before,  and  survived  them.  In  most  cases, 
it  restored  the  cutbacks  when  revenue 
came  back.  Good  economic  times  didn’t 
make  bad  newspapers  into  good  ones; 
bad  times  won’t  make  good  newspapers 
into  bad  ones. 

GUS  HARWELL 

Port  Orange,  Fla. 


- ^  50  YEARS  AGO  - - , 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER  i 

JULY  28, 1951:  Psssa/c  (N J) //era/d-tfews,  who  Union,  promised  its  membership 

If  your  salespeople  have  worn  believes  a  bonus  incentive  plan  lies  this  week  that  he  will  give  them 

shoes  instead  of  shiny  pants,  under  each  pair  of  worn  brogans.  “all  the  particulars”  concerning 

you’re  doing  business  from  the  the  union’s  new  venture  in 

right  end,  says  Leon  Kondell,  retail  Woodruff  Randolph,  president  of  newspaper  publishing  at  the 

advertising  manager  for  the  the  International  typographical  Atlanta  convention,  Aug.  18-24. 
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lirooical  Storm  Allison 


From  Houston  to  Philadelphia, 
AccuWeather  stations  predicted 
Tropical  Storm  Allison  eariier  and  more 
accurateiy  than  other  sources. 


AccuWeather: 


Forecast  of  5  AM  CDT  'Riesdav.  June  5th 


Government  Sources: 


"Tropical  storm  force  winds  over  the  Gulf  and  the  potential  for 
6  inches  of  rain  or  more  in  Houston...  ” 

"Tropical  storm  formation  is  not  expected  through  Wednesday 
[tommorow],  ” 


What  happened 

The  government  finally  named  Tropical  Storm  Allison  at  2  PM,  June  5th.  It  brought  over  6  inches  of  rain  and 
caused  $4.8  billion  in  property  damage  in  the  Houston  area,  and  cost  at  least  41  lives  nationwide. 


Accu  m 

Simply  The  Most  Accurate."" 


AccuWeather.com' 


385  Science  Park  Road,  State  College,  PA  1 6803 
Call  800-566-6606  •  Fax  814-235-8609  •  E-mail  sales@accuwx.com 


6  ©  2001  AccuWeather,  Inc. 


Gerald  M.  Boyd, 
deputy  manag¬ 
ing  editor  of  The  New 
York  Times  and  an 
18-year  Times  veter¬ 
an,  will  become  the 
paper’s  first  African- 
American  managing 
editor. 

In  September,  Boyd, 
51,  will  replace  Bill 
Keller,  who  plans  to 
remain  at  the  paper  as 
both  an  Op-Ed  colum¬ 
nist  and  magazine 
writer.  Boyd  was  cho¬ 
sen  by  Editorial  Page 
Editor  Howell  Raines, 
who  wilt  take  over  as 
executive  editor. 

Boyd  has  served 
stints  as  White  House 
correspondent, 
Washington  editor, 
and  metropolitan 
editor  at  the  Times.  He 
joined  the  paper  after 
10  years  at  the  St 
Louis  Post-Dispatch. 

-  JOE  STRUPP 


named  chairman  in  December  of  the  same  year. 
Tribune  does  not  have  a  mandatory  retirement 
age.  Madigan  ascended  to  the  chairmanship  when 
Brumback  retired  at  age  67. 

A  native  New  Yorker,  FitzSimons  joined  Tribune 
in  1982  as  sales  director  of  its  flagship  superstation 
WGN-TV.  As  Tribune  Broadcasting  Co.  president, 
he  led  a  group  that  grew  to  become  the  nation’s  No. 
4  TV  broadcaster  with  22  stations.  FitzSimons  was 
also  a  prime  mover  in  the  creation  of  The  WB  net¬ 
work,  which  is  25%  owned  by  Tribune. 

“Right  now,  the  most  important  thing  we  need 
to  do  is  get  through  a  difficult  revenue  environ¬ 
ment,”  FitzSimons  told  E&P  sibling  Mediaweek. 
“I’m  going  to  be  focused  on  top-line  revenue 
growth.  We’re  also  going  to  look  to  be  a  consolida¬ 
tor  in  a  consolidating  environment.” 

In  another  development  last  week.  Jack  Fuller, 
president  of  the  Tribune  Publishing  Co.,  was  named 
as  the  13th  member  of  its  parent’s  board  of  direc¬ 
tors.  The  board,  w'hich  swelled  to  16  after  last  year’s 
purchase  of  Times  Mirror  Co.,  was  cut  to  12  when 
four  members  left  this  May.  Madi¬ 
gan  hailed  Fuller,  54,  for  lead-  ' 

ing  Tribune’s  print  side  . 

“through  the  largest  acquisi-  !  %,  w 

tion  in  newspaper  history  and  ^ 

the  successful  integration  of  | 
the  Times  Mirror  newspapers  \ 

into  our  company.”  11 


TV  exec  set  to  follow  in  CEO  Madigan’s 
footsteps,  while  the  publishing  side’s 
Jack  Fuller  is  appointed  a  director 


BY  MARK  FITZGERALD 

CHICAGO 

Dennis  J.  FitzSimons  took  another  big 
step  toward  becoming  the  first  broadcast- 
side  executive  to  lead  the  Tribune  Co.  when 
he  was  named  president  and  chief  operating  officer  of 
the  Chicago-based  media  company  last  Thesday. 

FitzSimons,  51,  is  succeeding  Chairman  and  CEO 
John  W.  Madigan  as  president,  a  title  he  had  held 
since  May  1994.  With  this  elevation,  FitzSimons  is 
following  the  same  pattern  Madigan  did  when  he 
followed  Charles  Brumback  into  the  top  position  of 
the  company,  which  now  has  annual  revenue  of  $6 
billion  and  a  work  force  of  about  21,000. 

Madigan,  64,  will  remain  chairman  and  CEO  of 
the  company.  He  became  CEO  in  May  1995  and  was 


Reporting  contributed  to  this 
story  by  Jeremy  Murphy  ^ 
^  q/"  Mediaweek 


Media  General 
Inc.  promoted 
Steve  M.  Vlfeaver  to 
president  and  publish¬ 
er  of  The  Tampa  (Fla.) 
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Tribune,  succeeding 
Reid  Ashe,  who 
became  the  chain's 
president  and  chief  op- 
eratit^  officer  July  1. 

Weaver  joined  the 
Tribune  in  Jarruary 
2000  as  vice  president 
of  sales  and  marketing. 

The  Tribune  also 
promoted  Gil  Thelen  to 
senior  vice  president 
-  MARK  FITZGERALD 

03  ESTIMATES; 
BELO  BELOW? 

Bek)  said  it 
expects  to  miss 
analysts’  earnings 
estimates  in  the  third 
quarter  because  of  the 
continuing  poor  ad 
climate,  while  charges 
related  to  its  Internet 
investments,  along 
with  severance  and 
retirement  costs, 
wiped  out  earnings  in 
the  second  quarter. 

Adjusted  newspaper 
ad  revenue  declined 
in  the  10.3%  in  the 
second  quarter,  and 
Bek)  said  it  expects 
simitar  results  in  the 
third  quarter. 

-  LUCIA  MOSES 

MAINSTREAM'S 

HRSTy.S.BIIYER 

Built  to  put 

Heidelberg  back 
in  the  big  newspaper- 
press  business,  the 
Mainstream  80  has 
found  its  first  domestic 
customer. 

In  a  new  plant  The 
Roanoke  (Va.)  Times 
will  put  48  couples  of 
the  one-piate-around, 
double-wide  press, 
which  Production 
Director  Chip  Harris 
cited  for  gapless-bian- 
ket  print  quality,  color. 


ABC  lavs  down  electronic  laws 


Digital  circ  coming  of  age,  bit  by  bit 


BY  WAYNE  ROBINS 

The  Audit 
Bureau  of 
Circulations 
(ABC)  has  clarified  its 
guidelines  for  counting 
electronic  editions  of 
newspapers  as  paid 
circulation,  but 
understanding  them 
isn’t  quite  as  simple 
as  A-B-C. 

At  a  mid- July  board 
meeting  in  Pebble 
Beach,  Calif,  the  ABC 
reinforced  its  earlier 
decision  that  news¬ 
papers  can  count 


S  electronic  editions  as  i  Hagei 

paid  circulation  as  long  i  it  is  sc 
as  copies  are  sold  at  the  i  fying’ 
“qualifying”  price  (25%  Sor 
of  the  established  price)  '  remai 
and  that  “electronic  edi-  After 
tion  ‘copies’  are  report-  postei 
ed  as  a  separate  line  !  Web : 
item  in  Paragraphs  1,  2,  .acces 
and  3  of  ABC  reports.”  !  Hofm 
A  key  element  not  ^  the  St 
pre\iously  well-pub-  Regisi 
licized  is  that  the  ABC  i  skepti 
will  accept  delivery  by  i  nebul 
any  number  of  electron-  really 
ic  formats:  CD-ROM,  much 
the  Web,  and  even  defini 

e-mail.  Some  publishers  this  y 
were  under  the  impres-  LRegi 
sion  that  only  exact  will  b 

digital  replicas  of  the  news, 
newspaper,  with  all  we’re 

advertisements  in  place,  charg 
would  count  toward  |  the  21 
added  circulation.  “They  '  becau 
i  didn’t  make  specifica-  tolosi 
tions  as  to  what  it  has  to  to  an 

“We  really  need  to  get 
[the  new  ABC  rules] 
much  more  refined 
and  defined.” 


look  like,”  said  ABC 
spokeswoman  Laura 
Hagensick.  “As  long  as 
it  is  sold  at  that  [quali¬ 
fying]  price,  it  counts.” 

Some  publishers 
remained  circumspect. 
After  reading  a  report 
posted  on  the  ABC’s 
Web  site  (http://www 
.accessabc.com),  James 
Hofmann,  publisher  of 
the  Sandusky  (Ohio) 
Register,  remained 
skeptical.  “It’s  very 
nebulous,”  he  said.  “We 
really  need  to  get  this 
much  more  refined  and 
defined.  By  the  end  of 
this  year,  the  entire 
[Register]  newspaper 
will  be  online,  all  the 
news,  all  the  ads.  And 
we’re  planning  on 
charging  more  than 
the  25%  minimum, 
because  we  don’t  want 
to  lose  print  subscribers 
to  an  electronic  version 
^  .  because  it’s 

o  too  cheap.” 

;S]  Hofmann  has 

I  been  awaiting 

^  definitive  ABC 

approval  of  his 
-MANN  company’s 


—  JIM  HOFMANN 

Sandusky  (Ohio)  Register  online  model. 


The  Akron  (Ohio) 
Beacon  Journal  plans  to 
launch  Aug.  20  its  new 
Web  edition,  which 
will  replicate  the  look  of 
the  print  product.  “Only 
credit-card  payment 
and  only  a  month  in 
advance.  No  chum. 

No  grace,”  said  Beacon 
Journal  Interactive 
Director  Michael 
Needs.  For  those  with 
slow  Internet  connec¬ 
tions,  the  paper  is  con¬ 
tinuing  its  experiment 
with  CD-ROM  sales. 

The  New  York  Times, 
in  partnership  with 
Austin,  Texas-based 
Newsstand  Inc.,  is 
advancing  with  plans 
for  a  paid  digital  edition 
launch  in  October 
despite  the  resignation 
of  Newsstand  founder 
Tracey  Jones.  Veteran 
newspaperman  Stuart 
Gamer  remains  at  the 
helm  as  chairman.  At 
the  Times,  Scott 
Heekin-Canedy,  senior 
vice  president  of  circu¬ 
lation,  said,  “Our  con¬ 
fidence  in  Newsstand 
and  its  management 
team  is  unchanged.”  11 


Penney  rolling  out  the  door 


Nice’s  Web-based  ad  system  lacl«  Iinl« 


BY  JOEL  DAVIS 

The  Newspaper  Association  of  America’s 
(NAA)  troubled  NICC  Web-based  advertising 
system  called  eio  (electronic  insertion  order)  is 
dormant,  and  the  NICC  has  lost  a  major  advertiser. 

Although  the  NAA  which  put  about  $16  million 
into  the  failed  Web  system,  declined  comment,  NICC 
employees  said  NICC  has  reverted  to  its  old  system  of 
placing  ads  via  telephone  and  fax  out  of  its  main  office 
in  Sacramento,  Calif,  which  employs  a  staff  of  about 
70.  “I  don’t  think  the  [Web]  system  has  been  used  for 
months,”  a  NICC  employee  said. 
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In  another  development,  J.C.  Penney  Co.  Inc.,  the  j 
advertiser  that  helped  NICC  expand  into  a  nation-  I  j 
wide  placement  system  when  it  was  operated  by  the  i 
California  Newspaper  Publishers  Association’s  Com-  | 
plete  Newspaper  Network  (CNN),  will  soon  no  longer  1 1 
be  advertising  with  NICC.  While  the  loss  of  J.C.  Pen-  1 1 

ney,  which  has  placed  millions  of  dollars’  worth  of  ads  j 

with  NICC/CNN,  is  substantial,  NICC  is  generating  | 
enough  revenue  to  survive  it,  one  source  said.  | 

Among  Nice’s  remaining  major  advertisers  is 
Wells  Fargo,  which  had  been  eio’s  lone  advertiser,  but 
has  since  reverted  to  the  phone  and  fax  system.  11 
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CALENDAR 


AUGUST 

HGegrapha 
Second 
International 
Conference, 
Gegrapha,  Bolger 
Center,  Potomac,  Md. 

H  Inland/News¬ 
paper  Special 
Sections  Conference, 
Inland  Press  Founda¬ 
tion  and  Newspaper 
Special  Sections 
Network,  Hotel  Inter¬ 
Continental,  Chicago 


18-19 


SABEW  Per¬ 
sonal  Finance 
Conference,  Society  of 
American  Business 
Editors  and  Writers, 
Irvine  Hyatt  Regency 
Hotel,  Irvine,  Calif. 

SEPTEMBER 
n  11SNPA 
U  1 1  Foundation 


Workshop  for 
Smaller  Newspapers, 
Southern  Newspaper 
Publishers  Association 
Foundation,  Embassy 
Suites  Hotel 
Centennial  01>Tnpic 
Park,  Atlanta 

SNA  Fall 
Publishers’ 

&  Advertising 

Directors’ 

Conference, 

Suburban  Newspapers 
of  America,  Tremont 
Boston  Hotel,  Boston 

MNNA  116th 
Annual 
Convention, 

National  Newspaper 
Association,  Hyatt 
Regency,  Milwaukee 


21-23 


Workshop, 
Association  of 
Alternative  News- 
weeklies,  North¬ 
western  University 
Medill  School  of 
Journalism, 
Evanston,  Ill. 

on  1  Flexo  Users 
LU  I  Group  Annual 
Meeting,  Newspaper 
and  Publication 
Flexo  Users  Group, 
Embassy  Suites 
Hotel  Lincoln, 
Lincoln,  Neb. 

OCTOBER 

HING  Annual 
Conference, 
International 
Newspaper  Group, 
Renaissance  Dallas 
North  Hotel,  Dallas 


I  AAN 

I  Alternative 
Journalism  Writing 


4-6 


SPJ  National 
Convention, 


Society  of  Professional 
Journalists,  Doubletree 
Hotel  Bellevue, 
Bellevue,  Wash. 

010  Visual  Edge 
D  IL  Workshop, 
National  Press 
Photographers 
Association,  Poynter 
Institute  for  Media 
Studies,  St. 

Petersburg,  Fla. 

HIAPA  57th 
General 
Assembly,  Inter 
American  Press 
Association,  JW 
Marriott  Hotel, 
Washington 

NOTE:  To  list  events, 
please  e-mail  to 
cakndar@editorand 
publisher.com  or  fax 
to  Calendar  Editor 
at  (646)  654-5370. 


Rupert’s  world:  We  just  live  in  it 


BY  JOE  STRUPP 

Although  the 
Federal  Com¬ 
munications 
Commission  (FCC) 
waived  its  cross-owner- 
ship  ban  so  Rupert  Mur¬ 
doch’s  News  Corp.  could 
addWWOR-TVtoits 
stable  of  New  York 
properties  —  which  in¬ 
cludes  WNYW-TV  and 
the  New  York  Post  — 
that  doesn’t 
mean  the  Post’s 
future  in  the 
company  is 
assured. 

The  FCC,  led 
by  Chairman 
Michael  K. 

Powell,  granted 
Wednesday  a 


two-year  waiver  to 
allow  Murdoch’s 
purchase  of  10  TV 
stations  from  Chris- 
Craft  Industries  Inc., 
including  WWOR  in 
Secaucus,  NJ. 

But  if  the  FCC’s 
cross-ownership  ban 
is  not  lifted  in  the 
next  two  years,  Mur¬ 
doch  could  be  forced  to 
sell  one  of  his  New  York 


L_ 


Media  men:  News  Corp.’s  Rupert  Murdoch 
(left)  and  the  FCC’s  Michael  Powell 


operations  —  and  the 
scandal-loving  tabloid 
would  be  the  most  likely 
to  go.  “We 
would  not  want 
to  sell  the  Post,” 
Murdoch 
spokesman 
Andrew  Butcher 
told  E^P.  “But 
if  push  came  to 
shove,  I  guess 


that’s  what  we 
would  do.” 

Meanwhile, 
don’t  look  for 
the  Post  to  dive 
into  any  coop¬ 
erative  efforts 
with  its  new 
sibling.  Butch¬ 
er,  who  noted 
that  the  Post 
has  had  few  joint 
ventures  with  WNYW, 
said  no  plans  are  in  the 
works  for  the  paper  to 
combine  advertising, 
news,  or  promotional 
efforts  with  WWOR. 

“I  don’t  expect  it  to 
change,”  Butcher  said. 
“The  TV  business  is  very 
different  from  the  news¬ 
paper  business.”  @ 
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JULY  3  0, 


and  economy  of 
plate  use. 

Printing  and  pack¬ 
aging  (using  Heidei- 
berg’s  Magnapak 
inserter/collator)  in 
different  buildings 
wiH  be  controlled  by 
Heidelberg  Omnicon 
integrated  software 
and  connected  by  its 
gripper  conveyor 
passing  over  the  street 
that  separates  them. 

-JIM  ROSENBERG 

WAU  STREET 
FOLLOWS  LEE 

Somewhat 
insulated  from 
the  ad  chill  felt  by 
metropolitan  papers, 
Lee  Enterprises  Inc. 
thinks  its  small- 
market  focus  is  a 
selling  point. 

Some  Wail 
Streeters  seem  to 
agree.  Two  more 
analysts  —  one  with 
Merrill  Lynch,  one 
with  Credit  Suisse 
First  Boston  — 
recently  started  cov¬ 
ering  the  company, 
bringing  the  total  to 
three:  The  other  is 
with  Bear  Steams. 
Merrill  Lynch  said 
Lee’s  new  manage¬ 
ment  team  is  breath¬ 
ing  life  into  the 
company,  while  its 
small  size  makes  it  a 
candidate  for  acquisi¬ 
tion,  which  could 
drive  the  share  price. 

For  the  second 
quarter,  the  Daven¬ 
port,  Iowa-based 
chain  reported  ad  rev¬ 
enue  declined  3.7%, 
with  earnings  per 
share  from  continuing 
operations  flat  at  36 
cents,  including  one¬ 
time  gains  and  losses. 
-  LUCIA  MOSES 


2001  EDITOR*  PUBLISHER  9 


PeTformance  anociety? 


BY  LUCIA  MOSES 

Newspaper 
salespeople 
may  have  more 
job  security  in  today’s 
lean  times.  The  trade-olF 
may  be  that  their 
employers  are  expecting 
more  from  them. 

For  example: 

Knight  Bidder,  San 
Jose,  Calif.,  has  raised 
the  performance  stan¬ 
dards  for  its  sales  force 


while  adding 


new 

commission-only 

salespeople. 

Lee  Enter- 
prises  Inc., 

Davenport,  Iowa, 
has  increased  B 

the  portion  of 
performance- 
based  pay  for  its  adver¬ 
tising  salespeople  as  part 
of  an  overall  retooling  of 
its  sales  strategy. 

Newspapers  are 


increasingly  paying 
their  people  based  on 
performance  and 
raising  the  amount  of  at- 
risk  pay  as  a  percentage 


NATIONAL  REPORT 


‘National  Review’  M.E.  wins  award 

The  third  annual  Eric  Breindel  Award 
for  Excellence  in  Journalism  was 
presented  to  Jay  Nordlinger, 
managing  editor  of  the  National  f  J 
Review.  ^ 

The  named  •  I 

for  the  New  York  Post  I 

editorial  page  editor  I 

who  I 

died  in 
eludes  a 

received  the 
June  the 

Harvard  Club  in  New  vlMPTiwilHI 

York.  —  Jamie  Santo 


respects  fair  and  reasonable”  and  thus  not  op¬ 
pressive,  and  it  saw  nothing  indicating  Pacifi¬ 
ca  directors  could  have  managed  a  better  deal. 

Pacifica  CEO  Wayne  Nystrom’s  attorneys 
argued  that  holders  of  Pacifica  options,  bought 
for  more  than  current  share  price,  were 
unfairly  lumped  in  with  shareholders  in  voting 
on  the  arrangement,  which  unlike  a  straight 
takeover,  based  on  a  vote  of  at  least  90%  of 
shares,  requires  court  approval  and  only  a 
two-thirds  vote.  —  J.R. 


mum  four  years  in  prison  following  his  recent 
conviction  for  lying  in  a  1987  libel  suit  that 
cost  London’s  Daily  Star  $700,000.  Scandal- 
ridden  crony  of  Conservative  prime  ministers, 
the  perjuring  peer  had  denied  a  Star  report 
that  he'd  hired  a  prostitute. 

The  Associated  Press  reported  Archer  also 
must  pay  costs  of  $245,000  and  that  the 
tabloid  Star  said  it  will  sue  to  recover  the 
award  to  Archer,  whose  lawyers  said  he  will 
appeal  his  conviction.  —  Jim  Rosenberg 


‘Blade’  workers  sever  union  ties  Newsprint  usage  continues  to  slide 

WITH  EDITORIAL  EMPLOYEES  OUTVOTED,  THIS  YEAR’S  DIP  IN  NEWSPRINT  CONSUMPTION 

10-8,  Washington  Blade  workers  I  showed  signs  of  leveling  off  in  May,  with 

rejected  the  first-ever  union  organizing  effort  usage  by  U.S.  daily  newspapers  declining 
at  a  weekly  gay  newspaper.  10.5%,  to  699,000  metric  tons,  following 

In  separate  explanations  of  the  outcome,  April’s  13.2%  drop,  according  to  the 

William  Waybourn,  president  of  the  Blade’s  Newspaper  Association  of  America, 
parent  company.  Window  Media  LLC,  and  May  publishers’  stocks  rose  18.5%,  to 

Calvin  Zon,  an  organizer  with  the  Washington-  1,050,000  tons,  a  45-day  supply.  Preliminary 
Baltimore  Newspaper  Guild  Local  32035,  figures  for  June  show  usage  falling  10.8%,  to 
said  the  majority  accepted  management’s  687,000  tons,  and  stocks  rising  16.3%,  to 

argument  that  it  deserved  a  chance  to  prove  1,041,000  tons,  a  46-day  supply, 

itself  at  a  paper  it  has  owned  only  since  late  —  Lucia  Moses 

May.  —  M.F. 

Help  still  wanted,  more  or  less 

Court  OKs  Norske-Pacifica  combo  The  Conference  Board  said  its  Help-Wanted 

After  months  of  challenges,  British  I  Advertising  Index  dipped  two  points  to 

Columbia’s  supreme  court  has  approved  58  in  June  following  a  sharp  drop  in  May, 

Norske  Skog  Canada’s  acquisition  of  Pacifica  and  the  easing  declines  in  demand  for  labor 

Papers,  rejecting  a  claim  for  oppression  should  boost  consumer  confidence.  The 

brought  by  Pacifica’s  largest  shareholder,  a  help-wanted  index,  a  measure  of  ad  volume 

Cerberus  Capital  Management  affiliate.  in  51  major  markets,  stood  at  82  a  year  ago. 

The  court  found  the  arrangement  “in  all  —  LM. 


Radio  head  ordered  to  talk  by  judge 

An  Ohio  county  judge  ordered  Clear 
Channel  Communications  Inc.  Chairman 
and  CEO  Lowry  Mays  to  testify  in  the  slander 
lawsuit  that  reporter  Sandra  Svoboda  of  The 
Blade  in  Toledo,  Ohio,  filed  last  year  against 
the  nation’s  largest  radio  broadcaster  and  a 
shock  jock  working  for  its  Toledo  station. 

Svoboda  alleged  WVKS-FM  host  Denny 
Schaffer  falsely  suggested  on  the  air  that  the 
reporter  was  having  an  intimate  relationship 
with  The  Blade’s  Co-Publisher  and  Editor  in 
Chief,  John  Robinson  Block.  —  Mark  Fitzgerald 


Peer  in  prison  for  lying  in  libel  suit 

Former  politician  and  popular  novelist 
Jeffrey  Archer  was  sentenced  to  the  maxi¬ 
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2001  NEWSPAPER  TRANSACTIONS 


BY  LUCIA  MOSES 


HOW  THINGS  HAVE  CHANGED.  By  THIS  TIME  A  YEAR 
ago,  a  whopping  $12-billion  worth  of  newspaper 
sales  had  been  announced.  In  the  first  half  of  this 
year,  a  paltry  $150-million  worth  of  deals  were 
announced,  way  below  not  only  last  year’s  block¬ 
buster  level  but  also  historical  levels,  according  to  Dirks,  Van 
Essen  &  Murray,  the  Santa  Fe,  N.M. -based  brokerage. 


There  are  fewer  buyers  and  sellers 
today,  with  many  companies  digesting 
last  year’s  acquisitions.  Those  that  do 
want  to  buy  are  finding  bank  lending 
tightening,  less  venture  capital,  and 
fewer  papers  on  the  block. 

For  would-be  acquisitors  such  as  Lee 
Enterprises  Inc.,  it  means  extra  work  to 
find  opportunities.  CEO  Mary  Junck  told 
analysts  recently  that  the  company  is 
making  sales  calls,  as  well  as  “going 
behind  the  scenes,  aiming  to  make 
something  happen  for  us.” 

While  their  scarcity  keeps  dailies  in  high 
demand,  papers  that  are  very  small  or 
show  little  growth  potential  are  struggling 


I  to  find  takers  in  today’s  market.  Brokers  re- 
j  port  that  buyers  continue  to  pay  in  the  10- 
1  to  14-times-cash-flow  range  for  dailies,  but 
■  are  unwilling  to  pay  last  year’s  prices  for 
small  or  marginal  properties. 

“We’re  busting  our  tails,  trying  to 
overturn  any  stone,  and  it  puts  the  sellers 
in  a  very  difficult  position,”  said  Larry 
Grimes,  president  of  W.B.  Grimes  &  Co.,  a 
media  investment  bank  in  Gaithersburg, 
Md.,  of  the  slower  sales  pace.  With  their 
own  revenue  growth  dismal,  acquiring 
groups  have  grown  more  conservative, 

1  Grimes  explained.  Companies  that  once 
i  would  wait  four  years  for  an  acquisition  to 
'  pay  offare  now  saying,  “We  need  a  return 


on  our  investment  in  year  one,’”  he  said. 

Contributing  to  the  slow  sales  pace  is  the 
lack  of  individual  buyers  in  the  market. 
Grimes  said.  Formerly,  chain  executives 
i  who  dreamed  of  being  their  own  bosses 
:  would  quit  and  buy  papers  that  the  groups 
^  didn’t  want.  Today,  he  said,  “I  don’t  see  that 
1  entrepreneurial  spirit  out  there”  —  and 
those  who  do  call  “don’t  have  any  money.” 

Observers  don’t  ex'pect  to  see  more  like 
last  year’s  major  deals  until  federal  cross- 
I  ownership  restrictions  are  lifted,  allowing 
j  new  same-market  newspaper-TV  combos. 

Still,  sales  activity  may  start  to  pick  up 
before  long.  Broker  John  Cribb  of  Bolitho- 
;  Cribb  &  Associates  in  Bozeman,  Mont.,  said 
!  some  private  chains  are  bloated  with  debt 
i  from  recent  buying  sprees,  and  with  busi- 
:  ness  slow,  they  may  be  forced  to  sell  all  or 
i  part  of  themselves  to  keep  investors  happy. 

When  activity  does  pick  up,  the 
competition  may  intensify  as  private  equity 
firms  are  likely  to  join  the  bidding,  said 
Owen  Van  Essen,  president  of  Dirks.  Such 
firms  that  chased  high-growth  sectors,  he 
said,  are  increasingly  attracted  to  the  steady 
growth  prospects  of  newspapers.  @ 


DAILY  NEWSPAPER  SALES,  JANUARY-JUNE  2001 

CALIFORNIA 

Seller:  Cleveland  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  B 

Holdenville  Daily  News  —  2,500 

Lake  County  Record-Bee,  Lakeport  —  7,117 

Buyer:  New-Press  &  Gazette  Co. 

Seller:  Community  Newspaper  Holdings  Inc. 

Broker:  Bolitho-Cribb  &  Associates  S 

The  Independent,  Massillon  — 14,788 

Buyer:  Eastern  Oklahoma  l^blishing  LLC 

Buyer:  California  Newspaper  Partnership 

Seller:  Journal  Register  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Broker:  Dirks,  Van  Essen  &  Murray  S 

lola  Register — 9,988 

Seller:  Mickey  and  Emerson  Lynn 

Buyer:  Copley  Press  Inc. 

Okmulgee  Daily  Times  —  4,365 

The  Lompoc  Record — 8,098 

Buyer:  Susan  Lynn 

The  Times  Reporter,  New  Philadelphia  —  23,396 

Seller:  Community  Newspaper  Holdings  Inc. 

Seller:  MediaNews  Group  Inc. 

Seller:  Journal  Register  Co. 

Buyer:  Sumner  Family  Newspapers  Inc. 

Buyer:  Pulitzer  Publishing  Co 

Broker:  Dirks.  Van  Essen  &  Murray  S 

MINNESOTA 

Republican  Eagle,  Red  Wing  —  7,852 

Buyer:  Copley  Press  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  Red  Wing  f^blishing  Co. 

Troy  Daily  Nem  — 10,353 

PENNSYLVANIA 

COLORADO 

Buyer:  Forum  Communications  Co. 

Seller:  Pulitzer  Publishing  Co. 

Warren  Times-Obserm — 11,574 

Colorado  Daily,  Boulder  —  23,000 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Brown  Publishing  Co. 

Seller:  Times  Publishing  Co. 

1  Seller:  Front  Range  Publishing  Co..  Inc. 

MISSISSIPPI 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Buyer:  Ogden  Newspapers  Inc. 

,  Buyer:  New  Colorado  Daily,  LLC 

OKLAHOMA 

Broker:  Dirks,  Van  Essen  &  Murray  S 

!  Broker:  Media  Consultants.  Inc.  S 

Delta  Democrat  Times,  Greenville  — 12,346 

Seller:  Freedom  Communications  Inc. 

BlackwellJournal-Tnbune  —  2,535 

TFX  AS 

1  Telluride  Daily  Planet — 3,841 

Buyer:  Emmerich  Newspapers  Inc. 

Seller:  Community  Newspaper  Holdings  Inc. 

Del  Rio  News-Herald — 5,1 16 

<  Seller:  American  Consolidated  Media 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Buyer:  Family  Media  Inc. 

Seller:  Community  Newspaper  Holdings  Inc. 

1  Buyer:  Womack  Newspapers  Inc. 

NEW  MEXICO 

Alamogordo  Daily  News  —  7,178 

Broker:  Bolitho  Media  Service  S 

Buyer:  Southern  Newspapers  Inc. 

'  Broker:  Media  Consultants  Inc.  S 

i 

Guthrie  News  Leader — 2,814 

Br^:  Dirks,  Van  Essen  &  Murray  S 

!  HAWAII 

Seller:  Community  Newspaper  Holdings  Inc. 

Seller:  Community  Newspaper  Holdings  Inc. 

UTAH 

j  Honolulu  Star-Bulletin  —  59,748 

Buyer:  MediaNews  Group  Inc. 

Buyer:  Sumner  Media  Group 

1  Seller:  Liberty  Newspapers  Ltd. 

Broker:  Dirks,  Van  Essen  &  Murray  B 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Seller:  AT&T  Corp. 

j  Buyer:  Black  Press  Ltd. 

1  Broker:  Dirks,  Van  Essen  &  Murray  S 

OHIO 

Henryetta  Daily  Free-Lance  — 1,939 

Buyer:  MediaNews  Group  Inc. 

The  Marietta  Times  — 12,073 

S  Jler:  Community  Newspaper  Holdings  Inc. 

1  KANSAS 

Seller:  Gannett  Foundation 

Buyer:  Sumner  Family  Newspapers  Inc. 

— Jame  Santo 

1  Hiawatha  Daily  World  —  2,066 

Buyer:  Ogden  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

and  Kathryn  Wade 

1 

j 

B  —  Represented  Buyer  S  —  Represented  Seller 
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Dirks,  Van  Essen  &  Murray 


FLORIDA 

Tom  McNiff  to  managing  editor  of  the 
Ocala  Star-Banner  from  assistant 
managing  editor.  McNiff  succeeds  Jay 
McKenzie,  who  retired. 


Robert  Hooker  to  deputy  managing  editor  at 
the  St.  Petersburg  Times  from  metro  editor. 
Tim  Nickens  to  metro  editor  from  political 
editor. 


ILLINOIS 

George  de  Lama  to  deputy  managing  editor 
for  news  at  the  Chicago  Tribune  from 
associate  managing  editor  for  foreign 
and  national  news. 

James  Warren  to  deputy  managing  editor 
for  features  from  associate  managing 
editor  for  Washington  news. 


Jon  Corrice  to  bureau  sales  manager  for  the 
Daily  Herald  in  Arlington  Heights  from 
retail  sales  and  merchandising  manager. 


MAINE 

Michael  Fern  to  circulation  director  of  the 
Bangor  Daily  News  from  vice  president 
of  circulation  at  the  Journal  Inquirer  in 
Manchester,  Conn.  Fern  succeeds  James 
SpOX,  now  assistant  production  manager. 


MINNESOTA 

Joel  Myhre  to  general  manager  of  the  Fergus 
Falls  Daily  Journal  from  managing  editor. 
Myhre  succeeds  Lori  Larson,  who  resigned 
to  found  her  own  business. 


Spinnrrat 


flrjnliish 

County 


'Eufaula 

EWorld* 


DAILY  NEWSEa 


Security  tighter  in  county  schools 


NEW  YORK 

Jane  E.  Sutter  to  managing  editor  of  the 
Rochester  Democrat  and  Chronicle  from 
executive  editor  of  the  Star-Gazette  in 
Elmira.  Sutter  succeeds  Karen  M.  Magnuson, 
now  editor  and  vice  president  for  news. 


robbery  su»p«ct 


Two  county  inmates  pick  lock,  escape 


Community  Newspaper  Holdings,  Inc. 

has  sold 

Holdenville  (OK)  Daily  News 

(1,300  daily  and  Sunday  circulation) 

Eufaula  (OK)  Indian  Journal 

(2,938  weekly  circulation) 

Lake  Eufaula  (OK)  World 

(2,377  weekly  circulation) 

McIntosh  County  (OK)  Democrat 

(2,355  weekly  circulation) 
to 

Francis  Stipe 

of  McAlester,  Oklahoma 
We  are  pleased  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  in  this  transaction. 


r  SOUTH  DAKOTA 

1 1  Randell 

I  Beck 

to  executive  edi- 
I  lP||f  tor  of  the  Argus 

I _ ^  ~  /  Leader  in  Sioux 

Falls  from  managing  editor  at 
The  News  Journal  in  Wilming¬ 
ton,  Del.  Beck  succeeds  David 
Ledford,  now  executive  editor 
of  the  Springfield  (Mo.)  News- 
Leader. 
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Mike  Townsend 

Mike  Townsend,  49,  managing  editor  of 
The  Des  Moines  (Iowa)  Register,  has  been 
named  executive’  editor  of  The  Bur-  • 
lingtous  Free  Press,  Vermont’s  largest 
daily.  He  succeeds  Mickey  Hirten,  now 
executive  editor  of  the  Lansing  (Mich.)  - 
State  Journal.  Townsend,  who  joined  the 
Register  in  1998,  previously  served  as 
executive  editor  of  the  Marin  Independent  Journal  in  Novato, 
Calif.,  and  managing  editor  of  the  Rockford  (Ill.)  Register  Star. 
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Eighteen  months  after  the  American  journalist  was  murdered 
in  Guatemala,  does  anyone  care  enough  to  find  out  why? 


Latin  American  journalists 
are  often  murdered  in  public, 
but  die  in  obscurity.  Their  brave 
work  is  quickly  forgotten,  their 
murders  barely  noted  and  rarely  solved. 

U.S.  journalists  would  probably  be  sur¬ 
prised  to  learn  one  of  their  own  could  suffer 
a  similar  fate.  But  that’s  exactly  what’s 
happening  in  the  case  of  Larry  Lee,  who 
was  murdered  in  his  Guatemala  City  apart¬ 
ment  in  December  1999.  Eighteen  months 
later,  the  details  of  this  botched  and  stalled 
case  are  finally  emerging,  thanks  to  an 
extraordinary  investigation 
by  St.  Louis  Post-Dispatch 
reporters  Jon  Sawyer  and 
Karen  Branch-Brioso.  Their 
July  13  article  portrays  an 
investigation  sputtering  to  a 
standstill  while  Guatemalan 
authorities,  Lee’s  news 
organization,  and  U.S. 

Embassy  personnel  shrug 
their  shoulders  in  apathy. 

A  veteran  of  half  a  dozen  daily  news¬ 
papers,  Lee  was  in  Guatemala  reporting  for 
the  BridgeNews  financial  wire  service,  but 
growing  weary  of  business  news.  Profes¬ 
sional  that  he  was,  Lee  must  have  known 
that  BridgeNews  had  no  market  for  one  of 
the  last  stories  he  filed;  an  apparently  harsh 
expose  —  which  has  now  disappeared  —  of 
the  thuggish  figures  who  were  supporting 
Alfonso  Portillo  for  president  of  Guatemala. 

Two  days  after  Portillo  was  elected, 

Lee  was  discovered  naked  and  dead  on 
his  bed.  His  throat  had  been  slashed 
twice,  and  there  were  deep  stab  wounds 
in  his  chest,  back,  and  wrists. 

As  shocking  as  the  murder  itself  is 
what  happened  next:  Guatemalan 
police  and  prosecutors  conducted  an 


Whatever  the 
motive,  the 
murderer  of 
Larry  Lee  must 
be  brought  to 
justice. 


investigation  so  dilator}'  and  dim-witted 
that  they  have  yet  to  check  fingerprints 
from  the  scene  and  didn’t  notice  a  blood- 
soaked  towel  that  lay  in  Lee’s  apartment 
for  four  months.  The  U.S.  Embassy  forced 
the  Lee  family  to  file  a  Freedom  of  Infor¬ 
mation  Act  request  and  wait  10  months 
to  get  documents  the  consul  general  was 
authorized  to  hand  over  immediately. 
BridgeNews  took  its  own  sweet  time 
releasing  the  records  of  phone  calls  made 
on  Lee’s  stolen  cell  phone  after  his  death. 

The  Post-Dispatch  reporters  did  what  no 
one  else  has;  They  talked 
with  all  the  people  called 
on  the  stolen  phone, 
tracked  down  a  suspect 
the  police  claim  had 
disappeared,  and  found  a 
witness  who  may  know  the 
last  person  to  see  Lee  alive. 

WUl  anyone  be  interest¬ 
ed  in  this  new  informa¬ 
tion?  It’s  hard  to  be 

hopeful.  According  to  the  Post-Dispatch 
and  an  Inter  American  Press  Association 
report,  once  Guatemalan  authorities  dis¬ 
covered  Lee  was  gay,  they  stopped  any  seri¬ 
ous  investigation.  They  prefer  a  theory  — 
contradicted  by  pathology  evidence  —  that 
he  was  killed  in  some  misadventure  with  a 
male  prostitute.  The  U.S.  Embassy  appears 
reluctant  to  push  them  to  look  in  any  other 
direction  while  BridgeNews  simply  insists 
the  murder  is  none  of  its  business. 

Whatever  the  motive,  the  person  who 
murdered  Larry  Lee  must  be  brought  to 
justice.  By  refusing  to  do  more  to  pressure 
Guatemala,  the  news  organization  that 
employed  Lee  and  the  embassy  that 
represented  him  abroad  are  abetting 
impunity  for  a  journalist’s  killer. 
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Leaning  on  Pulitzer:  Robert  C.  Woodworth, 
in  the  Post-Dispatch  building  lobby  (against 
the  backdrop  of  a  quote  by  the  paper’s  founder, 
Joseph  Pulitzer),  looks  to  a  bright  future  in 
St.  Louis  after  a  nearly  half-billion-dollar  outlay. 


Robert  C.  Woodworth 
leads  Pulitzer’s  surprise: 
Gambling  there’s  still 
life  on  the  Mississippi 

BY  MARK  FITZGERALD 


Moored  on  the  Illinois  side 
of  the  Mississippi  River,  just 
across  from  the  landmark 
St.  Louis  Gateway  Arch,  the 
Casino  Queen  riverboat  last 
year  raked  in  $156,880,335  from  unlucky 
gamblers,  according  to  Illinois  Gaming  Board 
figures.  That’s  practically  chump  change  com¬ 
pared  to  the  bet  Pulitzer  Inc.  CEO  and  President 
Robert  C.  Woodworth  laid  down  on  the  St.  Louis 
market  in  2000:  $471  million. 

In  quick  succession,  Pulitzer  Inc.  made  a  one¬ 
time  payment  of  $306  million  to  buy  out  all  but  5% 
of  the  50%  joint  operating  agreement  (JOA)  stake 
the  Newhouse  family’s  Advance  Publications  held 
in  Pulitzer’s  flagship  St  Louis  Post-Dispatch.  Less 
than  a  month  later,  Woodworth  pounced  on  the 


unexpected  opportunity  to  buy  the 
Suburban  Journals  of  Greater  St.  Louis,  a 
group  of  36  free-distribution  weeklies  that 
had  tormented  the  Post-Dispatch  for  three 
decades  by  luring  away  whole  categories  of 
ads.  Pulitzer  paid  $165  million. 

And  while  Pulitzer  has  suffered  the 
same  ad  slump  and  increased  newsprint 
costs  afflicting  other  newspaper  companies, 
Woodworth  is  still  adding  chips  to  the  St. 
Louis  wager.  This  spring,  Pulitzer  spent  an 
undisclosed  but  undoubtedly  substantial 
sum  to  scrap  its  old  newspaper-oriented 
Web  site  and  create  a  city  portal, 
STLtoday.com,  intended  to  attract  a 
younger,  hipper  audience. 

“We  wanted  to  make  a  statement  about 
our  confidence  in  the  future  of  this  market, 
and  our  confidence  in  this  industry,” 
Woodworth  says  in  his  St.  Louis  office. 

Confidence  in  newspapers,  sure  — 
but  confidence  in  St.  Louis?  While  some 
Rust  Belt  cities  are  making  celebrated 


comebacks,  redevelopment  in  downtovvn 
St.  Louis  remains  prettj’  spotty.  The 
central  city  these  days  looks  more  like 
struggling  Detroit  than  revitalized 
Cleveland. 

Circulation  of  the  Post-Dispatch  has 
recently  been  problematic:  daily  sales  were 
down  2.6%  from  the  year  before  to  300,852 
—  and  Sunday  sales  were  down  3.3%  to 
483,628  —  in  the  most  recent  Audit  Bureau 
of  Circulations  reporting  period. 

Woodworth  isn’t  under  the  delusion  that 
St.  Louis  is  a  boomtown,  but  he  argues 
Pulitzer  —  which  gets  fully  60%  of  its 
overall  revenue  from  its  hometown,  despite 
ovming  13  other  papers  —  had  such  a 
modest  share  of  market  for  so  long  it  might 
as  well  be  virgin  territory.  Pulitzer  now  has 
the  right  structure  to  really  grow,  he  says. 

In  this  vision,  the  Post-Dispatch 
dominates  metro  and  national  advertising, 
the  Suburban  Journals  act  like  36  zoned 
editions  for  local  news  and  ads,  and 


RECENT  PULITZER 
ACQUISITIONS 

Distinctive  Properties, 

Napa,  Calif. 

May  2001  (real-estate  publication  in 
market  of  The  Napa  Valley  Register, 
Napa) 

TkE  Lompoc  (Calif.)  Record 

February  2001,  morning,  8,098 

Spanish  Fork  (Utah)  Press 

February  2001  (weekly  in  market  of 
The  Daily  Herald,  Provo,  Utah) 

The  Midweek,  DeKalb,  III. 

February  2001  (weekly  in  market  of 
The  Daily  Chronicle,  DeKalb,  III.) 

Orem-Geneva  (Utah)  Times 

December  2000  (weekly  in  market  of 
The  Daily  Herald,  Provo,  Utah) 

Suburban  Journals  of 
Greater  St.  Louis 

August  2000  (38  weeklies  in  market  of 
the  St.  Louis  Post-Dispatch) 

Selma  (Calif.)  Enterprise  and 
Die  Kingsburg  (Calif.) 
Recorder 

August  2000  (weeklies  in  market  of  The 
Hanford  [Calif.]  Sentinel) 

Flagstaff  (Ariz.)  Live:  and 
Mo  UNTAIN  Living 

August  2000  (arts-and-leisure 
guide  and  monthly  magazine  in 
market  of  The  Arizona  Daily  Sun, 
Flagstaff) 

Newtah  Inc.  group,  Provo,  Utah 
July  2000  (five  weeklies  in  market  of 
The  Daily  Herald,  Provo) 

St.  Louis  Post-Dispatch 

May  2000,  morning,  300,852  (acquired 
additional  45%  interest  in  joint 
operating  agency  with  Advance 
Publications) 

The  Pantagraph,  Bloomington,  III. 
January  2000,  morning,  47,625  (plus 
Illinois  Valley  Press  group:  seven 
weeklies,  one  shopper) 
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If  a  newspaper  is  to 
be  of  real  service  to  the 
public,  it  must  have  a  hig 
circulation ...  because 
circulation  means 
advertising,  and 
advertising  means 
money,  and  money  means  independence. 

-  JOSEPH  PULITZER,  CIRCA  1910 


Our  objective  is  to  grow 
revenue,  but  also  grow  advertis¬ 
ing  volume,  because  ad  volume 
supports  additional  news  hole, 
which  makes  it  a  better  paper, 
which  you  can  leverage  over  the 
long  term  to  grow  advertising 
and  revenue.  It  can  be  a  virtuous  cycle. 

-  ROBERT  C.  WOODWORTH,  2001 


STLtoday.com  wins  the  online  market  in 
the  18-  to  34-year-old  demographic  group. 

Post-Dispatch  President  and  Publisher 
Terrance  C.Z.  Egger,  who  is  also  a  corporate 
vice  president,  says  Pulitzer  has  set  this  goal 
for  St.  Louis:  “Within  10  years,  100%  of 
people  in  the  market  will  use  our  products 
every  week.” 


No  prize  (till  now) 

There’s  a  certain  irony 
in  this  renewed  Pulitzer 
emphasis  on  St.  Louis. 
True,  Joseph  Pulitzer 
began  his  newspaper  em¬ 
pire  —  and  his  brand  of 
“Yellow  Journalism”  —  at 
the  Post-Dispatch,  which 
he  created  in  1878  by 
buying  the  bankrupt  St. 
Louis  Dispatch  and 
combining  it  with  his 
friend  John  A  Dillon’s 
11-month-old  The  Post. 
But,  according  to  his 
biographers,  once  Pulitzer 
turned  his  attention  to 
the  New  York  World  and 
its  infamous  war  with 
William  Randolph 
Hearst’s  New  York 
Journal,  he  was  con¬ 
stantly  trying  to  sell  the 
St.  Louis  paper. 

There’s  no  taking 
Pulitzer  out  of  St.  Louis 
now,  though.  When 
Woodworth  is  seated  at 
his  desk,  Joseph  Pulitzer 
looks  down  from  a 
portrait  over  his  right 

Nothing  arch  about  this 
relationship:  Woodworth 
and  Post-Dispatch 
President  and  Publisher 
Terrance  C.Z.  Egger 
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shoulder,  and  a  bust  of  the  Hungarian 
immigrant  stares  at  him  from  across  the 
room.  Other,  later  Pulitzers  gaze  down  from 
portraits,  including  a  striking  modem  oil 
painting  of  Joseph  Pulitzer  Jr.,  chairman 
from  1979  to  1993.  (Pulitzer’s  wife,  Emily,  is 
said  to  hate  it.) 

Woodworth’s  framed  personal 
memorabilia  lies  stacked  on  the  floor  along 
a  far  comer  and  seems  unlikely  ever  to 
make  it  to  the  walls.  The  office  looks  the 
same  as  the  day  he  reported  for  work  more 
than  two  years  ago,  the  CEO  says. 

“The  legacy  [of  the  Pulitzers]  here  is 
palpable,”  Woodworth  says.  “It  really 
heightens  my  commitment  to  the  company 
and  specifically  to  the  Pulitzer  family. 
They’ve  been  very  supportive  of  me,  and  you 
really  feel  a  need  to  continue  that  legacy.” 

When  he  talks  about  growing  ad  volume 
or  serving  the  reader,  Woodworth  can  sound 
as  if  he’s  channeling  Joseph  Pulitzer.  What 
he  does  not  share,  though,  is  the  founder’s 
management  style.  “Joseph  Pulitzer  was 
very  much  a  micromanager  and  probably 
drove  his  managers  nuts  with  his  frequent 
telegrams.  He  would  summon  them  to 
various  locations,  to  his  house  in  Maine  or 
to  his  yacht,”  says  W.  Joseph  Campbell, 
author  of  the  recent  book,  “Yellow 
Journalism:  Puncturing  the  Myths, 

Defining  the  Legacies.” 

By  contrast,  Pulitzer  these  days  operates 
like  dozens  of  separate  businesses. 

Publishers  at  the  chain’s  14  dailies  are  given 
broad  authority  to  make  business  decisions. 
Even  Pulitzer’s  St.  Louis  strategy  is  mn  by 
three  separate  businesses.  It’s  a  style 
especially  welcome  in  times  such  as  these, 
says  Post-Dispatch  Publisher  Egger:  “No 
one  has  ever  come  to  me  and  said,  “You  have 
to  cut  X.’  There  was  no  corporate  mandate; 
we  made  the  decisions  ourselves.” 

Woodworth  says,  “We  operate  with  a  min¬ 
imum  of  corporate  structure.”  No  kidding. 
The  entire  Pulitzer  management  corps  fits  in 


three  smallish  executive  suites  in  its  aging 
downtown  headquarters.  Executives  also 
operate  with  a  minimum  of  pretense:  In 
two  days  of  visits,  Woodworth  is  the  only 
executive  who  ever  shows  up  wearing  a  tie. 

I  It’s  a  style  Woodworth  very  much  wants 
j  to  preserve.  With  Senior  Vice  President  for 
I  Finance  Ronald  H.  Ridgways  impending  re¬ 
tirement,  Woodworth  has  been  searching,  so 
far  fruitlessly,  for  a  financial  chief  for  the  bet- 
i  ter  part  of  six  months.  “There’s  a  lot  of  good 
!  people  out  there,  but  —  .”  He  pauses.  “I’m 
pretty  protective  of  the  chemistry  we’ve  got.” 

The  chance  to  work  with  Woodworth  in 
running  his  own  company  convinced  execu¬ 
tives  such  as  Pulitzer  Newspapers  Inc.  (PNI) 

;  Senior  Vice  President  Mark  G.  Contreras 
I  and  General  Manager  Matthew  G.  Kraner 
i  to  join  him  in  St.  Louis.  “I  had  worked  my 
entire  career  at  The  Kansas  City  [Mo.]  Star, 
and  I  wouldn’t  have  picked  up  stakes ... 
except  to  work  with  Bob,”  Kraner  says.  “He 
really  fosters  an  environment  where  people 
get  developed.  I’m  a  perfect  example  of  that.” 

STLtoday.com  President  and  CEO 
Collette  Hogan  didn’t  know  Woodworth 
i  and  wasn’t  inclined  to  move  from  Chicago 
when  he  asked  her  to  start  up  the  portal. 
^Chicago  Tribune  Publisher]  Scott  Smith 
I  told  me,  ‘He’s  one  of  the  smartest  persons  in 
the  newspaper  business,  and  one  you  would 
:  really  respect.’  What  I’ve  really  appreciated 
j  about  Bob  is  he’s  given  me  the  autonomy  to 
j  go  do  what  I  have  to,”  Hogan  says. 

i  Measure  twice,  cut  once 

''  Inside  Pulitzer,  Woodworth  is  renowned 
I  for  his  ability  to  analyze  business  situations. 

I  “He  sees  things  diagnostically,”  says  Post- 
Dispatch  Publisher  Egger. 

*  Woodworth,  53,  spent  20  years  running 
papers  for  the  old  Capital  Cities/ABC  chain, 

1  including  The  Kansas  City  Star  and  the 
:  Fort  Worth  (Texas)  Star-Telegram.  He 
credits  former  Star-Telegram  Publisher  Phil 
i  Meek  —  “probably  the  best  I’ve  ever  seen  at 
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analyzing  a  paper”  —  with  teaching  him 
the  value  of  some  key  newspaper  business 
metrics:  share  of  advertising  market;  ad 
revenue  per  subscriber;  percentage  of 
businesses  reached  by  sales  force;  and 
active  accounts  per  ad  rep. 

As  soon  as  Woodworth  came  to  Pulitzer, 
he  ran  the  numbers  for  the  Post-Dispatch. 
“Was  I  shocked?  Yes,  I  was  shocked,”  he 
says.  In  every  category,  the  paper  badly 
lagged  behind  its  peers.  Even  now,  the  daily 
captures  only  about  26%  of  the  advertising 
dollars  spent  in  the  market.  Add  in  the  Sub¬ 
urban  Journals  and  the  figure  is  still  a  rela¬ 
tively  low  30%  to  31%.  Other  papers  the  size 
of  the  Post-Dispatch  are  capturing  shares 
closer  to  37%,  notes  financial  chief  Ridgway. 

“Keep  in  mind  that  every  point  represents 
$6  million  to  $7  million  in  this  market,” 
Ridgway  adds.  Advertising  revenue  per  sub¬ 
scriber  was  about  $500  when  Woodworth 
arrived.  “Now  it’s  something  like  $600,  and 
we  think  we  can  manage  to  get  that  up  to 
the  $700  to  $800  level,”  Ridgway  says. 

War  chest  fever 

Just  before  he  relinquished  his  CEO  title. 
Chairman  Michael  E.  Pulitzer  made 
Woodworth’s  St.  Louis  strategy'  possible 
with  one  critical  decision:  He  decided  to  get 


Pulitzer  out  of  the  broadcasting  business  by  i 
selling  its  nine  TV  and  five  radio  stations  to 
Hearst-Argyle  Television  Inc.  Woodworth 
arrived  in  January  1999  at  a  company  with 
no  debt  and  $560  million  in  cash. 

“The  whole  idea  was  to  come  out  of  the 
sale  with  a  war  chest,  so  to  speak,  so  we 
could  grow  the  newspaper  division,” 
says  Ridgway. 

Woodworth  put  PNI’s  Contreras  on  the 
hunt  for  new  papers.  “In  that  first  year,  I 
looked  at  90  different  options,”  Contreras 
says.  “There  were  a  whole  lot  of  things  on 
the  market.” 

The  more  they  looked  around  the  nation,  | 
Woodworth  says,  the  more  they  realized 
their  best  opportunity  was  right  under 
their  nose  —  the  Post-Dispatch  or,  more 
accurately,  the  50%  of  the  paper’s  revenue 
that  Pulitzer  didn’t  own. 

Though  it  has  not  published  a  paper  in  St.  j 
Louis  since  1984,  Newhouse  had  continued  | 
to  share  profits  in  the  50/50  JOA  with 
Pulitzer.  It  was  a  sweet  deal:  In  15  years,  it 
earned  some  $177  million  —  and  the  JOA 
had  extensions  that  could  have  kept  it  going 
to  nearly  the  end  of  this  century. 

It  took  nine  months  of  negotiations  — 
and  an  uplront  $306-million  payment  plus 
a  promise  to  make  another  undetermined 


payment  in  2015  when  Newhouse  relin¬ 
quishes  its  final  5%  stake  —  but  Pulitzer 
at  last  won  the  right  to  its  revenue. 

Among  the  legacies  of  the  JOA  were  high 
distribution  and  production  costs,  which 
Pulitzer  spent  most  of  the  1980s  and  1990s 
trying  to  reduce.  The  concentration  on  cost¬ 
cutting  hurt  everywhere.  Publisher  Egger 
says:  “Even  the  journalism  had  fallen  back 
because  we  kept  cutting  costs,  cutting  costs, 
cutting  costs.” 

Now  Pulitzer’s  clear  emphasis  is  on 
top-line,  or  revenue,  growth.  (Operating 
revenue  last  year  was  a  bit  more  than  $407 
million.)  In  the  Post-Dispatch  newsroom, 
expansion  began  even  before  Woodworth 
came  aboard.  Since  Egger  arrived  in  1996 
from  Pulitzer’s  Tucson  Newspapers,  he  has 
added  at  least  75  full-time  positions.  The 
paper  also  has  a  new  editor.  Tribune  Co. 
veteran  Ellen  Soeteber,  who  most  recently 
was  managing  editor  of  the  South  Florida 
Sun-Sentinel  in  Fort  Lauderdale,  Fla. 

So  far,  at  least,  she  hasn’t  lost  staff  in  the 
current  downturn.  “In  the  newsroom,”  Eg¬ 
ger  says,  “even  with  the  tough  economy  the 
industry  is  going  through,  our  hope  is  to  give 
her  a  chance  to  do  what  she  came  here  to  do 
before  we  make  any  decision”  on  reductions. 

Throughout  the  chain,  publishers  were 
encouraged  to  beef  up  their  ad  sales  staff — 
and  to  keep  them  up  even  now.  “We  want 
our  publishers  to  be  entrepreneurial,”  PNI’s 
Contreras  says.”  We  don’t  impose  a  lot  of 
corporate  control.  But  one  of  the  few  things  I 
will  [tell]  publishers  is  not  to  cut  back  now. 
We  want  them  to  establish  relationships  with 
businesses  that  will  pay  off  long  term.” 


IF  YOUR  JOURNALISTS 
ARE  SHAPING  PUBLIC 
OPINION,  WHO’S  SHAPING 

YOUR  JOURNALISTS? 

BEEN  TO  POYNTER? 

Poynter  Leadership  Academy 

September  30  -  October  5,  2001 
Application  Deadline:  July  31,  2001 

High-ranking  newsroom  managers  and  up-and-coming  leaders 
in  middle  management  from  print,  broadcast,  and  online 
will  learn  to  become  stronger  coaches;  get  tips  for  recruiting 
and  retaining  the  best  and  brightest  employees: 
enhance  their  ability  to  handle  conflict  in  the  newsroom; 

learn  how  to  lead  ethical,  diverse  newsrooms;  and 
produce  excellent  journalism  in  the  face  of  tight  budgets. 

A  Free  Seminar.  Limited  to  48  participants. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

www.poynter.org/2001/index2001.htm 


DON’T  MISS  THE  APPLICATION  DEADLINE.  APPLY  TODAY. 
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With  founder  looking  over  their  shoulders, 
PNI  Senior  Vice  President  Mark  G.  Contreras 
sets  strategy  with  Woodworth  and  Egger. 


the  third  quarter  and  $1.20  for  the  full  year 
—  Wall  Street  took  it  in  stride:  The  share 
price  fell  just  50  cents  to  $50.90. 

One  reason  for  its  high  price  centers 
around  speculation  that  the  company  will  be 
sold.  Closely  watched  investor  Mario  Gabelli 
of  Gabelli  Asset  Management  in  Rye,  N.Y., 
has  fueled  the  speculation  on  financial  TV 
shows  for  months,  touting  the  stock  as 
undervalued  and,  just  last  month,  “a  plum 
takeover  target.” 

Pulitzer  is  enjoying  the  stock  bump,  but 
insists  it’s  not  for  sale.  “The  Pulitzers  and  the 
board  have  stuck  a  stake  in  the  ground  on 
newspapers,”  Woodworth  says.  “That 
commitment  is  unwavering.” 

It’s  a  declaration  that,  in  this  particular 
executive  suite,  seems  to  reflect  not  only  the 
sentiment  of  current  Chairman  Michael  E. 
Pulitzer,  who  nowadays  spends  most  of  his 
time  at  his  Santa  Barbara,  Calif.,  home,  but 
all  those  other  Pulitzers  on  the  wall  of  the 
CEO’s  office  in  St.  Louis  —  including  the 
one  who  looks  over  Woodworth’s  shoulder 
and,  somehow,  never  could  seem  to  part 
with  the  Post-Dispatch,  either.  SI 


approximately  $39.50  to  $57.  And  Pulitzer 
doesn’t  get  punished  much  for  bad  news: 
The  day  it  reported  a  63%  decline  in 
second-quarter  net  earnings  —  and  that  it 
was  unlikely  to  meet  analysts’  consensus 
earnings  estimates  of  31  cents  per  share  for 


At  the  Suburban  Journals,  President 
Joseph  Pepe  has  replaced  a  centralized 
management  system  with  nine  group 
publishers  for  the  36  papers.  He  has  added 
some  salespeople,  but  forced  turnover  as 
well.  The  Journals  are  distributed  free  to 
600,000  households  weekly. 

The  STLtoday.com  portal,  meanwhile, 
is  off  to  a  fast  start.  The  Internet  measuring 
firm  Jupiter  Media  Metrix  found  that  bare¬ 
ly  a  month  after  its  launch,  STLtoday.com 
had  a  market  penetration  of  21%,  far  higher 
than  any  other  St.  Louis-oriented  site. 

Before  the  market  for  newspapers  dried 
up,  Pulitzer  added  to  its  revenue  by  acquir¬ 
ing  two  dailies  and  several  weeklies.  It  also 
sold,  for  a  combined  after-tax  loss  of  $1.9 
million,  its  Troy  (Ohio)  Daily  News  and  its 
St.  Louis-based  Internet  service  provider. 


Pulitzer  a  plum? 

“I  know  Ron  Ridgway  was  surprised  at 
how  fast  all  that  [broadcast-division  sale] 
cash  went,”  Woodworth  laughs.  Even  so, 
Pulitzer  is  still  sitting  on  a  couple  of 
hundred  million  dollars  that  could  be 
used  for  further  acquisitions.  Given  the 
economy  and  the  slim  pickings  on  the 
auction  block,  however,  Woodworth  says 
Pulitzer’s  immediate  future  will  be 
concerned  with  the  operational  issues  of 
the  newly  enlarged  company. 

Despite  the  economy,  Pulitzer  (PTZ  on 
the  New  York  Stock  Exchange)  has  become 
that  rare  thing  on  Wall  Street:  a  pure-play 
newspaper  company  that  investors  like. 

For  months,  its  stock  has  been  trading 
on  the  high  end  of  its  52-week  range  of 


cash! 
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Recruitment 


MARKETING  &  SALES 
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CLASSIFIED  AND  RETAIL 
advertising  linage  took 
double-digit  dips  in 
May,  compared  with  the  same 


month  a  year  earlier,  according 
to  J^e/’/Competitive  Media 
Reporting’s  exclusive  monthly 
newspaper  advertising  indices. 


Classified  and  retail  linage 
sank  16%  and  12%,  respective¬ 
ly.  Also  declining  were  national 
ads,  8%,  and  inserts,  5%. 


For  the  year  to  date,  all  four 
indices  are  down:  retail,  by 
15%;  classified,  10%;  national, 
9%,  and  inserts,  5%. 


THE  MAYf£P/CMR  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


JAN  FEB  MAR  APR  MAYJUN 

2000  10000  9493  10822  10597  106.57  102  74 

2001  8877  9619  9939  94  03  9814 


NATIONAL  CATEGORIES 

YTD 

MAY 

Airlines 

-11% 

-7% 

Auto  Dealer  Associations 

20% 

7% 

Banks/Credit  Cards 

-17% 

-10% 

Comptrters  t  Software 

14% 

4% 

Corporate/Office/Other 

3% 

9% 

Factory  Automotive 

-2% 

11% 

Food  &  Household 

-12% 

32% 

GovemmentTPolitical 

-22% 

-19% 

Hotels  &  Resorts 

-2% 

4% 

Insurance 

-34% 

-27% 

Investments 

-35% 

-34% 

Mail  Order 

-35% 

-46% 

Motion  Pictures 

-24% 

-39% 

Travel  li  Tourism 

-17% 

-22% 

Utilities  &  Communications 

5%, 

-4% 

JUL  AUG  SEP  OCT  NOV  DEC 

9293  97  40  10266  '  116.17  '  109  81'  11386 

National  ROP  Index 
YTD  -9%,  MAY  -8% 

Overall,  the  National  ROP 
Index  decreased  in  May  and 
continues  to  remain  low  for  the 
year  to  date.  National  run-of- 
press  advertising  linage  in  the 
Mail  Order,  Motion  Pictures, 
Investments,  Insurance,  and 
Travel  &  Tourism  categories 
sank  significantly,  compared 
with  the  same  month  last  year. 
However,  the  Food  &  Household 
category  showed  a  strong  increase 
in  volume  in  May. 


RETAIL  ROP  ADVERTISING  INDEX 
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Retail  ROP  Index 
YTD  -15%,  MAY  -12% 

The  Drug  Stores  category 
showed  a  significant  volume 
increase  in  May,  compared  with 
the  same  month  last  year. 
However,  advertising  linage  for 
the  Computer  Stores,  Office 
Supply  Stores,  Food  Stores, 
and  Books  &  Stationery  Stores 
categories  all  decreased  for  the 
month.  Overall,  the  Retail  ROP 
Index  declined  significantly  for 
May  and  remains  lower  for  the 
year  to  date. 


RETAIL  CATEGOR[eS 

Iytd 

MAY 

Apparel  &  Accessory  Stores 

'  -17% 

-16% 

Auto  Supply/ltepab 

!-’i'2%' 

Books  &  Stationery  Stores 

;  -16% 

-21%  ■ 

Computer  Stores 

;  -58% 

-62% 

ConsumCTEfacBiirttv.'..-^- 

1-231^:. -9%% 

Department  Stores 

-5% 

-3% 

Dis^^  Stores  ’  'L -  -ir 

;  1^?- 

14% '■ 

Drug  Stores 

i  '  9'% 

“166% 

“  Food  Stores 

1^-27% 

-34% 

Furniture  &  Accessories 

-8% 

-7% 

Jewelry  Stores 

1-5%. 

-  -4%  ’ 

Office  Supply  Stores 

^  -43% 

^5% 

Sporting  Goods  Stores 

1  -3% 

-4%^ 

PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 

,  . ,.  .  . . , .  ,  YTD -5%,  MAY -5% 

ioB  mI  'nreprinted  Insert  Index  advertising 
I  I  I  :  i  UK  Jr  linage  decreased  slightly  in  May.  The 

120  ‘HHl  ^  CT-  si  HI  Sporting  Goods  Stores  and  Consumer 

Hm  IKl  iB  SB  IB  Electronics  categories  showed  strong 

^B|  ^B^^B  ^B  ^B  BK  B|  B|  volume  gains,  compared  with  the  same 

^B  ^B  ^B  ^B.  ^B  ^B  ^B  ^B'^^B  ^B  a  year  as  continued 

^B  ^B  ^B  ^Bi  ^B  ^B  ^B  ^B  ^B  ^B  ^B  ^^B  strength  for  the  year  to 

^B  ^B  ^B  ^B  ^B  Bh  BB  BB  ^B  Computer 

0  Department  Stores  categories  both 

JAN  FEB  MAR  APR  MAYJUN  JUL  AUG  SEP  OCT  NOV  DEC  sank,  remaining  soft  for  the  year  to  date. 

12000  100.00  10047  111.76  134.55  119.85  114.85  10608  11803  111.31  140.82  182.87  178.01 

■  200  1  9023  10299  10435  122.09  11324 


INSERT  CATEGORIES 

YTD 

;  MAY. 

Building  Materials 

-1% 

0% 

Computer  Stores 

-23% 

i  -34% 

Consumer  Electronics 

.  20% 

15% 

Department  Stores 

j-I8% 

i-20% 

Discount  Stores 

-7% 

0% 

Drug  Stores 

j  7% 

i  15% 

Food  &  Household  (CMO) 

■6% 

■1% 

Food  Stores 

j  -10% 

i  -10% 

Furniture  &  Accessories 

-8% 

■16% 

Office  Supply  Stores 

1  -8% 

[18% 

Other  Inserts 

-7% 

-8% 

Sporting  Goods  Stores 

!  24% 

i  28% 

DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 

. . t . ' . t . 1 . 1 . ; . I . I . j . I . '  Index  YTD  -10%,  MAY  -16% 

The  Display  Classified  ROP  Index 

declined  significantly  in  May,  compared 

Wj^  1^1 ^B  ^B  ^B  ^B  ^B  ^B  with  the  same  month  a  year  earlier.  Ail  of  its 
y|B  cat^ories,  except  other  Display  classified, 

Mb  I^B^B  ^B  ^B  ^B  ^B  ^B  ^  ^B  dropped  considerably.  For  the  year  to  date, 

KfWfi  Li . the  Recruitment  cat^ory  continues  to 

JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  remain  soft. 


CUISSIFIED  CATEGORIES! 


YTDilMAYv 


Automotive 

-5% 

-8% 

Education 

-11% 

-12%« 

Other  Display  Classified 

24% 

33% 

Real  Estate 

0% 

-9% 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


COMPUTERS 


THE  PAPER  PC  BY  Robert  S.  Anthony 
Computer  column  offers  news,  tips 
and  reviews  in  a  friendly  style 
Stadium  Circle  Features 
335  Court  Street,  Box  85 
Brooklyn,  NY  11231.  718-797-0210 
info@paperpc.net  www.paperpc.net 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 

Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 

Stuart  Lieberman  (732)  355-1311 


FEATURES  AVAILABLE 


TRIVIA  WITH  A  TWIST  get  “Ponder  Points" 

6  days  a  week  250-350  words  per  day 
$15.00  per  week  (512)  345-7475  to:  ' 

www.pearyperry.com  for  samples 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for  | 
moviegoers.  Star  photos.  Appealing,  graph-  | 
ic  rating  system.  Cineman  Syndicate,  P.O.  ' 
Box  4433,  Middletown,  NY  1 0941 . 

(845)  6924572,  Fax:  (845)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords  I 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164  | 


WEATHER  MAPS 


WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-1-  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 
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ANNOUNCEMENTS 


REDUCE  COSTS  AND  increase  ad  sales 
with  UFA  Media  Network’s  automated  Fish¬ 
ing  GURU  magazine.  Contact  Gregg: 

(401)  965-6371 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY  i 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY  | 

24212  Muscari  Court  i 

Gaithersburg,  MD  20882  | 

Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.Wesf/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 


Rickenbacher  IVledia 

6731  Desco  Dr..  Dalla 
6731  Desco  Dr..  Dallas.  TX  75225 
w  ww.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  (SA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 
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NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers' 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


5  FLORIDA  MONTHLrS  in  Central  FI. 
niche  publications  in  fast  growing  area 

Tom  Loury  cell  (352)  804-1223 
Home  (352)  489-4996 

CrEVELANb'NiCHE  MONTHLY  PUBLICATION 
(sports/Wness)  Est.  7  years,  profitable 
yearly  growth.  $250K.  Call  Christine  Russell 
(440)  8384330 

COLORADO  WEEKLY  for”  SALE  ^ 
OWNER  -  Interested  in  living  in  a  beautiful 
community  in  the  Colorado  Mountains?  Con¬ 
venient  to  Denver  and  skiing  in  Summit 
County  and  Vail.  Paid  weekly  in  fast  growing, 
affluent  area  with  little  competition. 
Owner  will  carry  purchase  contract.  Inter¬ 
ested  parties  can  contact  owner  by  faxing 
to  (720)  294D755  or  email: 

coloweeklv@aoLcom 

to  obtain  complete  financial  and  operating 
data. 

FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

lIvE  NORMAN  ROCKWELL'S  Country  Edi- 
tor  Dream...  113-year  old  weekly  Newspa¬ 
per  For  Sale. ..Southwestern  Pennsylvania. 
$80,000  to  $100,000  annual  gross. 
Asking  $90,000  -  but  owner  will  negotiate. 
Building  available  separately,  email  for 
more  information  edpub@hotmaiLcom 


MENDOCINO  CALIFORNIA'S  premier 
tourist  magazine  100  K.  net  by  owner, 
(707)  937-2105 


NEWSPAPERS  FOR  SALE 


MAJOR  CITY  MAGAZINE.  Slick,  4-color, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
18()1  Exposition,  Austin,  TX  78703-2833 
(512)  476-3950 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


2  GOSS  SCC-4  Highs-running  well 
$100,000.00  each  -  or  best  offer  by  owner 

(631)  231-  6060 

DAVOX  PREDICTIVE  DIALING  SYSTEM 

(32-seat)  wAucent  interface.  Includes 
scheduled  recalls,  auto  message,  dynamic 
campaign  generation,  auto  record 
exclusion,  report  writer  and  more.  Great  for 
circulation  and  classified.  Contact: 
g.kendler@budgetgroup.com  or  call: 
(972)  404-7641 

“  SURPLUS  EQUIPMENT  FOR  SALE: 

Used  Muller  227  Inserters  For  Sale:  Mostly 
1991  vintage;  3  Each  10  into  I’s  @ 
$80,000  each  &  1  Each  9  into  1  @ 
$72,000  each,  both  plus  tax  &  freight 
While  availability  lasts!  Call  ADVO,  Inc.,  Bob 
Frederick  @  (860)  285-6305,  or  email: 
rwfreder@advo.com 


EQUIP/SUPPLIES  WANTED 

VIDEO- JET  SYSTEM  parts  for  model 
9416  VMS  printer  encoders,  computer 
chasis,  computer  boards,  etc. 

(631)  3690800  ext.  3107 


MAILROOM 


BUY/SEU/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
j  (256)  997-9355  Fax  (256)  997-%56 


NEWSPAPER  BROKERS  NEWSPAPER  BROKERS 


Bolitho-Cribb 
&  Associates 

Pubticalion  Brokerage 
ft  Appraisals  eet.1923 
Over  2000  papers  sold 

Please  call  us  to  discuss  your  options  in  a  sale 


cribb.com 

Confidential  •  Convenient 
24  hours  a  day,  7  days  a  waak 


I  Confidential  Appraisal 
for  Estate,  ESOF> 

,  Partners,  Bank,  Tax, 
Stock,  Assets 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
icribbecribb.com 


Jim  Hicks 
307-684-9407 
336  US  16  EasL 
Buffalo  WY,  82834 
]hic  ks@cribb.com 


Tom  Karavakis 
941-4034133 
268  Edgemere  Way  E., 
Napl^,  fL  341(fe 
tkaravakis@cribb.com 


For  a  listing  of  publications  for  saie,  go  to  www.crfbb.com 
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-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES  j  _ CONSULTANTS 


-HELP  WANTED- 


ADMINISTRATIVE 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall. ..We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


CURRENTLY  AVAILABLE  FROM  INUND 

•  5^nlt  HARRIS  1660  with  double  2:1 

folder,  air  angle  bars,  two  200HP  j 

motors,  five  MEG’s 

•  16HJnit  GOSS  URBANITE  (U-1435)  with  I 

two  folders,  4-1 50HP  drives,  8  sets  of 
stacked  units- 1991/99.  i 

•  COMMUNITY  presslines  and  add-on  j 

equipment.  ! 

•  Folder  &  unit  upgrades,  reconfiguring,  re  i 

conditioning  &  installation.  | 

•  5^Jnit  HARRIS  V15C  with  JF&  &  30  HP  | 

drive,  1981  vintage.  ' 

•  NEWS  KING  units,  folder  &  drives. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  1599,  Lenexa,  Kaisas  USA  66285 
(913)  492-9050  •Fax  (913)  492^17  i 

www.inlandnews.com  j 

INTER  CONTINENTAL  GRAPHICS,  INC.  : 

Web  offset  presses:  (941)  561-6401  j 

wvifw.intercontinentalgraphics.com  i 

MOST  EXTENSIVE  SELECTION  OF  i 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com  , 

USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 

Installation  •  Service  i 

MOUNTAIN  STATES,  INC.  ^ 

(800)  257-3045  j 

www.msicylinders.com  j 


-INDUSTRY  SERVICES- 


ADVERTISING  CONSULTANTS 


SALES  CONSULTATION 

Prior  radio  station  owner  shares 
successful  broadcast  advertising 
sales  techniques.  Over  20  years 
experience.  Services  include  new 
business  development,  sales  man¬ 
agement,  sales  call  specifics  and 
more.  Non-compete  keeps  me  out 
of  New  England  radio  sales  but  not 
print  sales. 

Benchmark  Sales  Consulting 
(617)  232-5576 

I 

1 

I 

! 

1 

CIRCULATION  SERVICES 

100%  PREPAID  ORDERS  Coast  to  coast 


we  do  it  all!  Stops,  Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@6 19-692-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)884-9511 
HHalat@aol.com 

C2  EDITOR& PUBLISHER  CLi 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES,  INC.  | 

The  Prepaid  Sales  Leader  I 

Find  Out  More  At  j 

www.circulationservices.com  j 

Or  call  Andy  Orr  at:  ‘ 

(970)  493D470  ext.  109  ! 

DO  YOU  NEED  CIRCUUTION? 

I  CAN  HELP! 

“THE  KIOSK  PROGRAM" 

Store  Front  Subscriphon  Sales.  Looking  for 
another  newspaper  that  wants  paid  &  un¬ 
paid  subscription  orders  from  a  quality  con¬ 
tractor  with  25-t-  yrs  experience. 

Call:  (614)  764-2209  or  E-mail 
mpaeschrpaesch@netscape.net 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any  ! 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan-  j 
tity  sales!  Phone:  (732)  738-5100  i 

FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 

PISA  GROUP 

THE  Newspaper  I 

Telemarketing  Company  { 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry  l 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776^397  I 

WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for: 

•  Cold-call  projects 

•  Stopsaver  projects  | 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 

;DS  JULY  30,  2001 


MARKETING  CONSULTANT 

Management  Executive  with  15-i-  years 
experience  in  strategic  planning,  busi¬ 
ness  development,  sales  and  marketing, 
product  launches,  event  planning, 
awards  programs,  and  conference  man¬ 
agement  is  seeking  clients  with  event 
planning/marketing  needs  on  a  project 
basis.  Proven  track  record  of  increasing 
revenue,  developing  new  clients, 
extending  brand  and  producing  quality 
events.  Producer  of  one  of  the  industry’s 
most  premier  events.  International 
experience. 

Phone:  (609)  588-8703  E-mail: 
marshastoltinan@hotmail.com 


EDITORIAL  SERVICES 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing  -  Research  -  Traffic 
Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $395  Total  Fee 
303-368-5900  -  60,000  Sales  Pros 
see  your  ad  monthly! 


INTERNET  SERVICES 


PSST,  ITS  ABOUT  PROFITS  not  just 
revenues.  Profitable  turnkey  websites  for 
newspapers.877462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PROOFREADING 


COPYEDITING,  Accurate,  fast  and 
inexpensive.  Call  Yashmyn  Jackson 
at  Chicago  Editing,  (312)  372-0560. 
yjackson@chicagoediting.com 


-HELP  WANTED- 


ACCOUNTING 


GROUP  CONTROLLER 

Zone  6  30,000  circulation  daily  seeking 
qualified  controller  to  oversee  newspaper 
business  office  and  3  other  dailies  in  the 
state.  Excellent  opportunity  to  work  for  a 
great  newspaper  group  in  a  great  communF 
ty.  Send  resume  with  salary  history  to: 

Box  2238,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADMINISTRATIVE 


GENERAL  MANAGER/ AD  DIRECTOR 
Small  weekly  in  SW  Iowa  seeks  energetic 
sales  and  results-oriented  individual  for  top 
job  at  newspaper.  Opens  in  late  August.  Su¬ 
per  opportunity  for  people-oriented  person 
to  move  into  management,  with  LCNI.  Fax 
resumes  now:  (812)  547-2847. 


COOP  SALES  MANAGER 
The  Denver  Newspaper  Agency  is  seeking 
an  experienced  person  to  develop  and  man¬ 
age  a  co-op  team  and  be  hands-on  in  the 
selling  process.  This  energetic  person  will 
be  responsible  for  capturing  new  business 
revenue  from  retailers,  manufacturers,  dis¬ 
tributors  and  consumer  product  brokers  us¬ 
ing  non-traditional  revenue  sources  such  as 
coKip,  trade  allowance  programs,  co- 
marketing  and  manufacturer  Market  De¬ 
velopment  Funds  (MFD). 

This  position  requires  a  strong  co-op  back¬ 
ground  with  extensive  knowledge  on  the 
process  of  selling  vendor  development  proj¬ 
ects  and  dealer-listing  campaigns.  Previous 
experience  in  the  start-up  of  building  and 
sustaining  a  co-op  department  is  helpful. 
The  Denver  Newspaper  Agency  offers  a 
competitive  compensation  package. 

To  apply:  Send  resume  or  apply  at: 

The  Denver  Newspaper  Agency 
400  W.  Colfax 
Denver,  CO  80204 
Fax  to:  (303)  82ai214 
Attn:  Human  Resources 
E-mail  to:  employ@denverpost.com 
Employment  office  hours:  Monday  -  Friday 
8:00  am  to  5:00  pm 

Employment  offers  are  contingent  upon  the 
applicant  undergoing  and  passing  a  pre-em¬ 
ployment  drug  test. 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
I  Journal,  needs  higtvenergy  Sales  Managers 
;  to  build  &  lead  teams  at  start-up  community 
I  dailies  on  the  West  Coast.  Competitive 
I  compensation  -»■  stock  options  for  aggres- 
t  sive  leaders  (we  are  venture  capital- 
!  backed).  This  is  not  for  the  faint-hearted! 
I  Cover  letter  &  resume  to: 
i  hr@berkeleydailyplanet.net  or  FAX  to: 

!  (510)  841-5695 


PUBLISHER/SALES  MANAGER 
Community  newspaper  group  in  Pacific  NW 
seeks  experienced  publisher.  Prior  media 
sales  and  management  experience 
required.  Successful  candidate  will  enjoy 
high  level  of  community  involvement.  Must 
be  able  to  lead  and  motivate  staff. 
Excellent  benefits.  E-mail  resume  and 
salary  requirements  to: 

blindbox@yahoo.com  or  mail  to: 

Box  2122,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 


GENERAL  MANAGER 

The  Virginian-Pilot  is  seeking  a  General  Man¬ 
ager  for  its’  North  Carolina  operations.  This 
position  is  located  in  a  highly  desirable  re¬ 
sort  location,  the  Outer  Banks  of  North  Car¬ 
olina.  We  are  seeking  a  results  driven,  cus¬ 
tomer  focused,  hands-on  leader  to  plan  and 
execute  strategies  for  this  market.  The  po¬ 
sition  is  responsible  for  the  advertising 
sales,  production  and  news  gathering  oper¬ 
ations  and  plays  an  active  role  in  the  com¬ 
munity.  It  also  serves  as  Publisher  of  two 
resort  publications.  Candidates  must  have 
a  track  record  of  successful  media  sales 
and  management  experience.  Send  resume 
to  NC  General  Manager  Position,  c/o  Pat 
Richardson,  The  Virginian-Pilot,  150  W. 
Brambleton  Ave.,  Norfolk  VA  23510. 

or  E-mail:  prichard@pilotonline.com 

www.editorandpublisher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISIND  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  SALES  MANAGER 
Daily  newspaper  seeks  individual  with 
strong  newspaper  or  shopper  ad  manage¬ 
ment  and  sales  skills.  Proven  track  record 
of  strategic  planning  and  implementation 
necessary.  Must  have  experience 
leveraging  sales  opportunities  with  other 
publications,  websites.  Opportunity  to  grow 
quickly  into  general  management  role  with 
the  newspaper  or  other  newspapers  in  this 
national  group.  Send  resumes  to:  Michael 
Giangreco,  Publisher,  The  Napa  Valley  Reg¬ 
ister,  P.O.  Box  1615,  Napa,  CA  94559  or 
E-mail  to:  mgiangreco@pulitzer.net. 


GENERAL  MANAGER 

Growing  group  of  newspapers  in  Colorado 
seeks  an  experienced  individual  to  head  its 
weekly  division.  Must  understand  all 
aspects  of  the  business,  including  func¬ 
tioning  as  a  leader  in  the  community.  Must 
like  participating  in  an  editorial  board  and 
writing  editorials.  Must  direct  a  news  oper¬ 
ation.  Strong  skills  in  advertising,  circula¬ 
tion,  and  marketing  are  necessary.  Respect 
for  the  bottom  line  is  a  must.  Must  be  will¬ 
ing  to  contribute  as  part  of  the  company's 
management  team.  Excellent  salary  and 
benefits.  Please  respond  to:  H.  R. 
Manager,  Lehman  Communications  Corpo¬ 
ration,  P.  0.  Box  299,  Longmont,  Colo. 
80502. 


PUBLISHER 

7  day,  15,000  circulation  daily 
Join  the  fastest  growing  small  daily  in  Ohio. 
Candidate  must  have  strong  sales  back¬ 
ground.  We  have  an  award  winning  paper 
with  an  excellent  management  team. 
Salary,  bonus  and  benefits  including 
401(k).  Send  resume  to: 

President 

Trinity  Holdings,  Inc. 

610  Beatty  Road,  Monroeville.  PA  15146 


ADVERTISING 


125  YEAR  OLD,  7,500  circulation  weekly 
needs  an  experienced  sales  “pro”  to  anchor 
advertising  and  cable  sales  effort.  Mid  Mich¬ 
igan  location  is  reknown  for  hunting,  fishing 
and  golf.  Great  opportunity  with  growing 
newspaper  group.  E-mail: 

mdrey@ejourney.com 


AD  DIRECTOR 

Metro  market  experience  with  niche  publica¬ 
tions  will  be  an  edge  on  this  one.  An  ad 
manager  at  a  daily  in  a  comparable  market 
could  qualify.  The  potential  to  be  a  publish¬ 
er  helps,  too.  Lead  10  reps  and  our  classi¬ 
fied  manager  in  selling  for  Inside  Tucson 
Business,  and  our  50,000-circulation  Tuc¬ 
son  Weekly.  Seewww.azbiz.com.  Compet¬ 
itive  base,  bonus,  and  benefits.  Reply 
promptly  with  Word  attachments  to: 

Joann  Hardy  Carranza,  General  Manager  at: 
jcarranza@biz.com  or  to  her  at: 

Tucson  Weekly 

P.O.  Box  2429,  Tucson,  A2  85702 


ADVERTISING  DIRECTOR 
17,000  daily,  20,000  Sunday  paper  seeks 
dynamic  manager  with  proven  track  record 
meeting  revenue  goals,  ability  to  find  and 
develop  new  revenue  streams,  solid 
understanding  of  budgeting,  strong  organi¬ 
zational  skills.  Send  resumes  (no  phone 
calls)  to  Philip  G.  Beckley,  Publisher: 

Finger  Lakes  Times 
P.O.  Box  393,  Geneva,  NY  14456 


ADVERTISING 


ADVERTISING  DIRECTOR 
Locally  owned  daily  and  weekly  newspaper  | 
group  in  NW  Georgia  seeks  dynamic  man-  j 
ager  with  proven  ability  to  manage  sales 
staff  and  direct  multiple  product  sales.  We  j 
publish  18,000  daily  and  20,000  Sunday,  j 
6  weekly  newspapers,  shoppers,  coupon  [ 
and  chamber  magazines,  internet,  and  di-  | 
rect  mail  products.  Ability  to  drive  existing  i 
products  while  developing  new  revenue 
streams  important. 

Send  resume  showing  past  experience  and 
salary  history  to  Otis  Raybon,  VP,  News 
Publishing  (lompany,  P.O.  Box  1633, 
Rome,  GA  30161. 


ADVERTISING  DIRECTOR  I 

The  Jacksonville  Daily  News,  a  division  of  j 
Freedom  Communications  is  seeking  a  dy-  I 
namic,  creative  and  professional  leader  to 
positively  impact  our  local  advertising  reve¬ 
nue.  Your  responsibilities  will  include  : 
achieving  the  revenue  budget,  establishing  j 
sales  strategies  to  grow  existing  customers  j 
and  create  ideas  to  develop  new  sources  of  | 
revenue.  | 

As  part  of  a  regional  newspaper  group,  ex-  | 
perience  in  maximizing  synergy  among  our  j 
other  newspapers  or  other  media  would  be  ' 
very  helpful.  If  you  feel  that  you  are  the  indi-  | 
vidual  we  are  seeking,  please  send  your  re-  ^ 
sume  to:  John  Hetzler,  VP/Advertising, 
Freedom  ENC  Communications,  1300  Gum  ; 
Branch  Road,  Jacksonville,  NC  28541.  i 


CLASSIFIED  ADVERTISING  DIRECTOR 
Because  of  expansion,  an  exciting  opportu-  , 
nity  exists  to  join  our  dynamic  management  j 
team.  Pennysaver  Group,  Inc.  based  in  the  j 
Baltimore-Washington,  DC  Corridor,  and  one  | 
of  America’s  largest  shopper  publications, 
is  seeking  an  experienced  Classified  Adver¬ 
tising  Director. 

This  position  can  truly  be  that  career  oppor-  I 
tunity  you’ve  been  seeking.  As  a  member  of 
the  senior  management  staff,  the  success¬ 
ful  candidate  will  require  proven  classified  : 
advertising  strategic  planning,  revenue  fore-  i 
casting  and  sales  development  skills.  You  ! 
will  lead  a  40  member  sales  department  | 
and  be  responsible  for  a  $10  million  plus  | 
budget. 

With  over  1.3  million  weekly  mailed  circula-  I 
tion,  this  company  is  the  largest  shopper  j 
group  on  the  East  Coast.  We  offer  an  excel-  j 
lent  compensation  package  including  a  prof-  i 
it-sharing  plan,  advanced  management  skills  I 
development  and  career  growth  opportuni-  | 
ties.  Operated  and  owned  by  Strategic  Pub-  i 
lications,  an  equal  opportunity  employer,  j 
Fax  resumes  to  HR  Director,  Strategic  Pub-  i 
lications,  LLC  (4 1 0)  86545 1 0  or: 
bill@strategicpubs.com 


REGIONAL/NATIONAL  ADVERTISING  SALES  j 
Houston  Community  Newspapers,  a  group  : 
of  27  suburban  newspapers  with  500,000  j 
circulation,  needs  a  sales  professional  with  j 
5-I-  years  experience  in  outside  advertising  ; 
sales.  Exceptional  organizational  and  com-  | 
munications  skills  a  must.  Aggressive  sales  j 
professionals  would  have  excellent  earning 
potential  based  on  salary,  commissions, 
benefits.  Based  in  Humble  (15  miles  from  i 
Houston).  FAX  resume  to  Tim  Wheeler  at:  | 

(281)  44&6901  i 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Charleston  Newspapers  is  seeking  appli-  ; 
cants  for  outside  ad-vertising  sales  | 
manager.  The  ideal  candidate  will  be  a  very  | 
hands-on,  creative  person  who  demon-  i 
strates  excellent  leadership  skills,  has  ex-  ' 
perience  in  direct  sales  and  management, 
and  is  aggressive  in  their  approach  to  new 
sales  efforts.  The  successful  candidate  will 
manage  18  outside  retail  and  classified  j 
sales  executives,  three  sales  assistants  I 
and  our  creative  services  department,  and  i 
be  directly  responsible  for  a  significant  rev-  i 
enue  budget.  ' 

We  are  the  leading  newspaper  publishers  in 
West  Virginia,  operating  under  a  JOA  owned 
by  two  aggressive  partners,  and  publishing  | 
three  newspapers.  Charleston  is  the  state  | 
capital,  and  the  metro  area  offers  a  wide 
variety  of  excellent  housing  and  schools  : 
and  beautiful  mountains  and  streams  with 
abundant  recreational  opportunities.  We  ' 
have  a  diverse  economic  base  and  an  adult  | 
population  of  over  2(X),000.  ; 

We  offer  a  professional  work  environment,  ; 
excellent  salary  with  bonus  potential,  great  ! 
benefits  including  a  401(k)  plan,  medical, 
life  and  disability.  Interested  persons 
should  write  to:  John  Bowyer,  Director,  Hu¬ 
man  Resources,  Charleston  Newspapers,  ; 
1001  Virginia  Street  East,  Charleston,  WV  ' 
25301,  with  resume  and  a  cover  letter  de¬ 
tailing  your  interest.  An  EOE.  , 


RETAIL  ADVERTISING  MANAGER 
The  Louisville  Courier  Journal,  the  largest 
newspaper  in  Kentucky,  is  seeking  a  retail 
advertising  manager.  Louisville  is  a  growing 
market  that  consistently  makes  the  list  of 
America’s  top  livable  cities.  The  Courier  ’ 
Journal,  a  Gannett  newspaper,  enjoys  some  j 
of  the  best  market  penetration  of  any  met-  ' 
ropolitan  newspaper  in  the  country. 

This  person  should  have  five  years  of  news-  j 
paper  sales  management  with  a  consistent  i 
track  record  of  growing  year-over-year  reve¬ 
nues.  Candidates  should  be  able  to  show 
how  they  created  new  initiatives  and  pro¬ 
grams  and  brought  them  to  market.  Re¬ 
quirements  include  strong  analytical  and  . 
forecasting  skills  and  the  ability  to  motivate  [ 
a  30person  sales  staff. 

Responsibilities  include  not  only  ROP  and  ' 
pre-print  revenue,  but  also  Internet  selling 
and  direct  mail.  If  you  think  you’re  the  right 
person  to  move  into  this  fast-paced  posi¬ 
tion,  send  resume  and  cover  letter  to:  Paula 
Warman,  Employee  Relations  Managger 

The  Courier-Journal  , 

P.O.  Box  740031 
Louisville,  KY  40201-7431 
E-mail:  pwarman@louisvil.gannett.com  ' 
Or  Fax:  (502)  5824560  i 


ADVERTISING 


PROPERTY  MANAGERS 
Add  Inc,  one  of  the  country’s  leading  pub¬ 
lishing  and  printing  companies  has 
openings  for  Property  Managers  at  our  Wis¬ 
consin  and  Massachusetts  locations. 

The  position  will  be  responsible  for  over¬ 
seeing  the  daily  operations  of  a  weekly 
community  shopper.  The  ability  to  work 
with  other  property  managers  in  the  group 
and  promote  cross  sell  and  shared  promo¬ 
tions  is  essential. 

Preferred  qualifications  include: 

•  Management  experience 

•  Sales  achievement  track  record 

•  Production  knowledge  and  experience 

•  Business  finances  understanding 

•  Communication  skills/education 

•  Commitment  to  the  organization 

The  ideal  candidates  should  possess  the 
ability  to  build  a  high  performance  team  by 
helping  recruit,  develop  and  retain  top  em¬ 
ployees.  Candidates  should  have  ability  to 
develop  and  implement  strategic  and  tacti¬ 
cal  plans  along  with  profit  planning  for  the 
property. 

Great  earning  potential  and  comprehensive 
benefit  package  -  as  an  employee,  of  our 
company,  you  will  have  the  opportunity  to 
become  an  employee  owner. 

Please  send  resume  to: 

Add  Inc. 

Attn:  Human  Resources  Department 
P.O.  Box  609,  Waupaca,  Wl  54981 
Fax:  (715)  258-8469 
E-mail:  vsokol@addHnc.com 
EOE/MT 


ADVERTISING  SALES  MANAGER 
Position  available  with  The  Las  Vegas  Optic, 
a  family-owned  newspaper  In  Las 
Vegas,  New  Mexico.  You  must  be  a  strong 
motivator  and  creative  promoter  who  can 
hire,  train  and  sell. 

Send  resume  to: 

Delia  J.  Beck,  Publisher 
Las  Vegas  Optic 
P.O.  Box  2670 

Las  Vegas,  New  Mexico,  87701 
Fax:  (505)  425-1005 


CIRCUIATION 


CIRCULATION  MANAGER  for  22  paper 
weekly  group  in  Philadelphia,  PA  and  South 
Jersey  area.  Familiarity  with  USPS  Periodi¬ 
cals  Postage  requirements.  Good  opportu¬ 
nity  for  daily  district  manager  or  weekly 
move  up.  Resumes  to  General  Manager.  In¬ 
tercounty  Newspaper  Group,  P.O.  Box  67, 
Blackwood,  NJ  08012. 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


www.editorandpublisher.com 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Come  to  Colorado  and  build  your  career 
with  a  company  you’ll  love.  Imagine  working 
every  day  with  a  team  of  motivated,  bright, 
positive  people.  Now  imagine  doing  this  on 
the  Front  Range  within  an  hour  of  Denver 
and  30  minutes  from  the  mountains.  If 
you’ve  at  least  5  years  success  as  a  circu¬ 
lation  director,  we  may  want  to  talk  with 
you.  See  why  most  of  our  department 
heads  have  come  from  larger  papers  and 
larger  companies  and  simply  refuse  to 
leave  us.  Our  25,000  circulation  daily  is  the 
flagship  of  a  privately  held,  growing  compa¬ 
ny,  the  state  general  excellence  winner  and 
the  1999  NNA  “Best  of  (all  50)  States”  win¬ 
ner.  Please  send  your  resume,  earnings  his¬ 
tory  and  references  to:  The  Greeley  Trib¬ 
une,  c/o  Circulation  Director  Position,  501 
8th  Ave,  Greeley,  CO  80634  or  e-mail  to: 
elsberr^greeleytrib.com 

CIRCULAfiOhTMmGER 
Circulation  pro  needed  for  top  position  at 
18K  daily  in  Zone  6.  Must  be  a  dynamic,  in¬ 
novative,  hands-on  leader  who  enjoys  a 
competitive  environment.  Great  interde¬ 
partmental  support.  Terrific  opportunity  to 
show  your  circulation  and  teambuilding  tal¬ 
ents,  and  to  grow  quickly  in  our  large  media 
company.  Send  resume  today  to: 

Box  2240,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor 
NewYork,  NY  10003 

CIRCULATION  DIRECTOR  needed  at  14,5^ 
Cox  daily  in  eastern  NC.  Great  ideas  re¬ 
quired!  GEAC  software  experience  very 
helpful.  Advance  to  metros.  Letter  and 
resume  to  Rip  Woodin,  P.O.  Box  1080, 
Rocky  Mount,  NC  27802. 

TELEMARKETING  SALES  MANAGER 
The  St.  Petersburg  Times,  located  in  beau¬ 
tiful  St.  Petersburg,  Florida  and  the  Tampa 
Bay  Area,  has  an  exciting  opportunity  to 
lead  our  outbound  telemarketing  sales  de¬ 
partment.  The  Times  has  circulation  of 
more  than  300,000  daily  and  400,000 
Sunday  and  is  privately  owned  by  the  Poyn- 
ter  Institute,  a  non-profit  organization.  The 
ideal  candidate  will  possess  strong  leader¬ 
ship  and  communication  skills  and  a  flair  for 
marketing.  This  person  will  be  a  self-starter 
with  a  high  energy  level,  good  people  skills, 
strong  management  techniques  and  leader¬ 
ship  ability.  Motivation  of  sales  team,  de¬ 
velopment  and  implementation  of  success¬ 
ful  sales  campaigns  and  an  ability  to  man¬ 
age  in  a  fast-paced,  competitive  environ¬ 
ment  will  be  required.  Minimum  of  three 
years  of  sales  management  experience  re¬ 
quired  and  proficiency  with  Access 
software  and  a  predictive  dialer  are  pre¬ 
ferred.  Excellent  benefits  and  work  climate. 
Relocation  included.  Qualified  candidates 
should  send  their  resume  and  salary  history 
to:  St.  Petersburg  Times,  Attn:  FIR,  490 
First  Avenue  South,  St.  Petersburg,  FL, 
33701.  You  may  Fax  to  (727)  893-8185  or 
E-mail  to:  resumes@sptimes.com. 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


CIRCULATION 


SUBSCRIBER  RETENTION  MANAGER 
The  Virginian-Pilot 
200,000  metro  daily 
Norfolk-Virginia  Beach- 
Chesapeake-Portsmouth-Suffolk  VA 
Do  you  think  like  a  customer?  We  have  a  vF 
sion  at  The  Pilot.  One  that  manages  the  life 
of  every  subscriber  (past,  present  and  fu¬ 
ture)  from  "Birth  to  Death.” 

Orchestrate  a  series  of  touches,  making 
sure  each  is  a  positive  “moment  of  truth.” 
Track  each  time  we  touch  a  customer.  EvaF 
uate  its  effectiveness.  Keep  whafs  working. 
Ditch  what’s  not.  And  try  something  else. 
Lead  a  cross-functional  retention  team  of 
the  Field,  Customer  Service,  Collections, 
Sales  and  Marketing.  Build  our  relationship 
with  News,  Advertising  and  Promotions. 
Then  make  it  happen.  In  your  work  group. 
Within  the  department.  Across  depart¬ 
ments.  Or  across  Pilot  companies. 

This  is  a  highly  visible  opportunity  for  a  fu¬ 
ture  Marketing  or  Circulation  director. 

Our  parent  company.  Landmark  Communi¬ 
cations,  Inc.,  is  a  privately-held  media 
company  with  national  and  international 
interests  in  newspapers;  broadcasting; 
cable  programming;  electronic  publishing; 
and  specialty  media,  including  billboards, 
interactive  media  and  a  new  career  schools 
division.  Based  in  Norfolk,  Virginia, 
Landmark  employs  more  than  5,000  peo¬ 
ple.  For  more  information  visit  us  at: 
www.landmarkcom.com 
Or  look  at  The  Pilot’s  website  at: 
www.pilotonline.com 

If  interested,  please  email  a  letter  and  re¬ 
sume  to  Nancy  Lewis,  Circulation  Marketing 
Manager,  at: 

nlewis@pilotonline.com 

CIRCULATION/DISTRIBUTION  MANAGER 
Circulation/Pre-Print  Manager  wanted  for  NJ 
office  of  large  ,  extremely  successful,  tar¬ 
geted  saturation,  private  postal  system. 
Salary  wide  open  to  the  right  person.  The 
individual  must  have  a  minimum  5  years  ex¬ 
perience  in  free  or  TMC  distribution  of  ad¬ 
vertising  inserts  or  newspapers.  The 
primary  responsibility  of  his  job  is  to  get 
every  pre-print  delivered  to  every 
designated  home.  This  manager  will  have 
excellent  communication  skills,  will  be  detail 
oriented,  street  smart  and  will  lead  by  ex¬ 
ample.  It  is  his/her  responsibility  to 
establish  accountability  for  every  pre-print 
from  the  minute  it  reaches  the  warehouse 
door  until  the  moment  it  arrives  on  the  con¬ 
sumer’s  porch.  CBA  is  involved  in  the  deliv¬ 
ery  of  more  than  5  billion  circulars  to  12 
million  homes  yearly  in  the  Northeastern 
United  States.  Excel  and  Microsoft  Word  ex¬ 
perience  helpful.  Company  paid  benefits. 
Please  fax  your  resume  to:  Barry  Schiro  at: 
(201)  587-2039.  CBA  Insert  Distribution 
Systems  is  an  equal  opportunity  employer. 

CBA 

50  Eisenhower  Drive 
Paramus,  NJ  07652 
Phone:  (201)587-1717 
E-mail:  peruocco@cbaol.com 


_ EDITORIAL _ 

EXPERIENCED  STAFF  WRITER  with  proven 
editing  skills  needed  for  weekly  magazine 
covering  the  Thoroughbred  horse  racing 
and  breeding  industry.  Please  send  resume 
and  clips  to:  Dept.  MM,  P.  0.  Box  8237, 
Lexington,  KY  40533. 


EDITORIAL 


I  ASSIGNING  EDITOR 

The  State,  a  Knight  Ridder  newspaper  in 
Columbia  SC,  is  looking  for  an  assigning 
editor  for  the  public  safety/justice  team. 
The  candidate  should  have  several  years 
experience  supervising  reporters  at  a 
smaller  newspaper  or  an  assistant  as¬ 
signing  editor  at  a  larger  newspaper.  Expe¬ 
rience  supervising  or  reporting  in  the 
courts/police  beats  would  be  a  plus.  The 
editor  will  supervise  a  team  of  five 
reporters.  Mail  or  E-mail  resumes  to: 

!  Mark  Lett,  Executive  Editor,  The  State 
j  P.O.  Box  1333,  Columbia,  SC  29204 
Or  E-mail:  mlett@thestate.com 

ASSISTANT  CITY  EDITOR 
j  We  are  a  24,000  AM  in  search  of  an  as- 
I  sistant  city  editor.  We  need  a  pro  who 
I  knows  words  and  style  and  can  work  with 
both  rookies  and  veterans.  Our  ACE  works 
weeknights  as  the  primary  copy  editor. 

1  Days  are  free  to  recreate  in  some  of  the 
!  Northwesfs  most  scenic  areas.  The  Lewis¬ 
ton  Tribune  is  family  owned,  located  in  a 
i  low-crime  area  with  good  schools  and  easy 
!  access  to  higher  education.  Resume,  work 
I  samples  and  references  to:  Paul  Emerson, 
Managing  Editor,  P.O.  Box  957,  Lewiston, 
j  ID  83501. 

I  ~nYw  MEdI^INFORMATION  DESIGNER  ~ 

;  The  News  &  Observer  seeks  an  experienced 
and  creative  information  designer  capable 
j  of  envisioning  the  future  of  new 
i  media.  The  person  in  this  position  will  be 
:  lead  designer  for  the  award-winning 
j  newsobserver.com  news  site  and  the  news- 
j  paper’s  online  arts  and  entertainment 
I  guide.  Working  primarily  with  a  team  of  con- 
!  tent  producers,  the  designer  must  also  act 
I  as  a  new  media  evangelist  and  team  mem- 
I  ber  with  counterparts  from  the  newspaper’s 
j  print  staff,  ensuring  design  consistency  and 
;  quality  presentation.  Candidates  should 
i  possess  exceptional  HTML  skills,  including 
j  a  strong  understanding  of  cross-platform 
j  design.  Above  average  proficiency  with 
Photoshop,  Illustrator  and  other  graphics 
I  programs  are  also  necessary.  Flash, 

;  Javascript,  dynamic  HTML  and  other  pro- 
]  gramming  ability  are  desired.  Organizational 
j  skills,  self-motivation  and  good  communi- 
'  cation  habits  a  must.  Compensation  pack 
age  is  commensurate  with  experience  and 
ability.  Interested  individuals  should  E-mail 
resume,  salary  requirements  and  links  to 
previous  work  to  Content  Manager  John  J. 
Jordan  at:  johnj@newsobserver.com 

!  POLITICAL  WRITER 

I  DO  YOU  THINK  POLITICS  IS  RELEVANT?  The 
j  Lexington-Herald-Leader  is  looking  for  a  po- 
i  litical  writer  who  can  show  how  policy  and 
politics  are  relevant  and  interesting  to  read¬ 
ers  who  aren’t  political  junkies.  The  political 
writer  is  based  in  Frankfort,  the  state  capi¬ 
tal,  about  30  miles  from  Lexington.  He  or 
she  serves  as  our  point  person  on  major 
state  and  federal  elections,  and  plays  a  key 
I  role  in  accountability  and  enterprise-  driven 
'  coverage  of  state  government.  Previous  ex- 
1  perience  covering  politics  or  state  legisla- 
[  ture  is  extremely  helpful.  Tell  us  why  you’re 
I  the  person  who  can  cultivate  insider 
sources,  but  write  for  a  broad  audience. 
Send  a  resume,  10-12  clips  and  cover 
letter  with  your  philosophy  for  covering  polF 
tics/state  government  to:  Angie  Muhs,  Gov¬ 
ernment  Editor,  100  Midland  Avenue, 
Lexington,  KY  40508. 


C4  EDITOR& PUBLISHER  CLASSIFIEDS  JULY  30,  2001 


EDITORIAL 


COPY  EDITOR/PAGINATOR 
12,000  AM  daily  in  competitive  market 
seeks  talented  entry  level  night  copy  edi- 
tor/paginator.  Grow  with  us.  Mail  resume 
and  samples  to  Managing  Editor,  The  Sara- 
togian,  20  Lake  Avenue,  Saratoga  Springs, 
NY  12866. 


COVER  SOUTH  FLORIDA’S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review, 

an  award  winning  business  and  legal 
daily  in  Miami,  Fort  Lauderdale  and 
West  Palm  Beach,  is  always  looking 
for  WRITERS  with  a  thirst  for  breaking 
news  and  a  flair  for  excellent  writing. 
Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida. 

If  you  can  meet  high  standards  and 
compete  in  an  intense  and  exciting 
journalism  market,  please  send  your  re¬ 
sume  and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  S.E.  Third  Avenue,  #900 
Miami,  FL  33131 

DESKTOP  PUBLISHER  needed  to  assume 
all  production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  Weekly.  Mac  savvy  a  must,  journalism 
training  an  asset.  Salary  $340  a  week. 
Rush  resume,  portfolio  to: 

Box  2216,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 

EDITOR:  THE  GUIDE 

Responsible  for  managing,  editing  and  as¬ 
signing  stories  for  the  newspaper’s  Friday 
40-r  page  entertainment  tabloid.  Will  work 
with  full-time  reporters  and  freelancers.  Em¬ 
phasis  is  on  bringing  readers  a  solid  pack¬ 
age  of  things  to  see  and  do  in  Southern  Cal¬ 
ifornia.  Candidate  should  be  knowledge¬ 
able  in  a  wide  range  of  entertainment  inter¬ 
ests,  be  well  organized  and  be  able  to  think 
creatively,  work  ahead  of  schedule  and 
meet  deadlines.  CONTACT:  Richard  Fisher, 
Assistant  Managing  Editor  /Features,  The 
Press-Enterprise,  3512  Fourteenth  Street, 
Riverside,  CA  92501,  E-mail: 

rfisher@pe.com 

EXECUTIVE  EDITOR 

Glenwood  Springs  Post  Independent,  Glen- 
wood  Springs,  Colorado.  Responsibilities  in¬ 
clude  management  of  the  Editorial  Depart¬ 
ment  at  the  Post  Independent,  including 
Editorial  direction  of  the  newspaper.  Candi¬ 
date  should  have  strong  editorial  and  man¬ 
agement  background,  and  be  prepared  to 
lead  the  Post  Independent  to  the  next  level. 
Please  contact:  Valerie  Smith,  Publisher, 
970-384-3400,  or  E-mail  to: 
vsmith@postindependent.com  EOE 

NEWS  EDITOR  for  small  but  high-energy 
Mississippi  PM  daily.  Main  emphasis  is 
page  layout,  with  occasional  writing.  Must 
know  QuarkXPress.  Solid  copy  editing  skills 
desired.  Send  resume  and  layout  samples 
to  Jenny  Humphryes,  Managing  Editor, 
Greenwood  Commonwealth,  P.O.  Box 
8050,  Greenwood,  MS  3893^050 
E-mail:  jenny@gwcommonwealth.com 

www.editorandpublisher.com 
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EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
The  NewsTribune  is  a  mid  size,  Monday 
through  Saturday  PM,  located  off  Interstate 
80  about  1  1/2  hours  from  Chicago.  Ideal 
candidate  will  have  previous  newspaper  ex¬ 
perience  and  knowledge  of  local  govern¬ 
ment.  Good  starting  salary  and  benefits. 
Send  resume  and  clips  to:  Joyce  Me 
Cullough,  NewsTribune,  426  Second  Street, 
LaSalle,  IL  61301  or  E-mail  to: 

newstrib@ivnet.com 

^WS  EDITOR  . 

The  Anniston  Star,  one  of  the  most  storied 
newspapers  in  the  South,  seeks  a  news  edi¬ 
tor  to  lead  its  talented  copy-design  desk. 
We  are  a  small  daily  that  thinks  big  and  has 
a  national  reputation  for  producing  good 
journalism.  Our  news  editor  will  help  pres¬ 
ent  special  journalism  in  a  special  way. 
Must  lead  with  strong  design,  editing  and 
management  skills.  Send  letter,  resume, 
clips  to:  Troy  Turner,  Managing  Editor,  The 
Anniston  Star,  P.O.  Box  189,  Anniston,  AL 
36202. 


BUSINESS  REPORTER,  COPY  EDITOR  & 
GENERAL  ASSIGNMENT  REPORTER 
BUSINESS  REPORTER:  Tired  of  chain  own¬ 
ership?  Want  to  work  for  a  paper  going 
places,  not  cutting  spaces?  The  Columbus 
Dispatch,  named  Ohio’s  best  large  newspa¬ 
per  by  the  Associated  Press  in  two  of  the 
past  three  years,  is  seeking  a  seasoned 
business  reporter  to  cover  the  fast-food 
and  restaurant  industries  in  the  home  of 
Wendy’s,  White  Castle,  Bob  Evans  and  Do¬ 
nato’s.  Candidates  should  have  5  years  of 
daily  newspaper  experience  and  an  ability 
to  spot  trends  and  write  consumer-oriented 
copy.  Send  resume  and  no  more  than  10 
clips  to  the  address  below. 

COPY  EDITOR:  The  Columbus  Dispatch 
needs  a  superlative  news  copy  editor. 
We’re  looking  for  someone  as  committed  to 
excellence  as  we  are  at  this  family  owned 
enterprise  in  the  state’s  fastest-growing  re¬ 
gion.  We  want  a  news  junkie  who  loves 
words  and  knows  how  they’re  supposed  to 
fit  together,  who  can  fill  holes  like  a  road 
crew  and  write  headlines  that  distill  stories 
like  a  fine  bourbon.  Three  years  of  experi¬ 
ence  at  a  daily  newspaper  are  required.  De¬ 
sign  skills  are  a  plus,  but  the  words  come 
first.  A  sense  of  humor  wouldn’t  hurt  either. 
We  expect  a  lot  from  our  people,  so  we  pay 
them  well  and  provide  excellent 
benefits. 

GENERAL  ASSIGNMENT  REPORTER:  We 
need  experienced  reporters  who  have  a 
broad  range  of  interests  and  the  willingness 
to  tackle  a  variety  of  stories,  from  the 
in-depth  and  serious  to  the  lighthearted. 
Your  clips  should  demonstrate  excellent  re¬ 
porting  and  writing  skills.  We  want  someone 
who  has  ideas,  hustle  and  who  enjoys 
the  craft. 

Please  send  resume  and  clips  to:  The 
Columbus  Dispatch,  Human  Resources, 
Attn:  Kimberly  Barleycorn,  34  South  Third 
Street,  Columbus,  OH  43215. 


SPORTS  EDITOR 

The  Progress-Index,  an  award-winning  pa¬ 
per  in  Petersburg,  VA,  with  a  daily  circulation 
of  18,500,  seeks  a  sports  editor  with 
leadership  skills,  vision,  news  judgment  and 
proven  writing/editing  ability.  Send  resume 
and  clips  to:  Jon  Pope,  The  Progress-Index, 
15  Franklin  Street,  Petersburg,  VA  23803. 


EDITORIAL 


REPORTER 

Crain’s  Chicago  Business  needs  Reporter  to 
cover  the  banking  and  financial  services  in¬ 
dustry.  Responsibilities  include  irvdepth  re¬ 
porting  and  analysis.  Business  reporting 
experience  with  daily  newspaper  or  wire 
service  required.  Send  resume  and  cover 
letter  to:  Lara  Reed,  Crain  Communications 
Inc. 740  North  Rush  Street,  Chicago,  IL 
60611.  EOE  M/F/V/D.  No  phone  calls. 


REPORTER  sought  to  write  hard  news  and 
join  a  high-performing  newsroom  feam  at 
The  Herald  Bulletin,  a  30K  daily  just  north 
of  Indianapolis.  Resume,  clips  to: 
Managing  Editor  Patrick  Sanders,  1133 
Jackson  Street,  Anderson,  IN  46015. 

No  calls,  please 


REPORTERS 

The  Waterloo  Courier,  a  45,000  PM  daily 
in  northeast  Iowa,  has  the  following 
openings: 

POLITICAL  WRITER:  Would  cover  the  Iowa  | 
Legislature  during  its  four-month  session  in 
Des  Moines  with  expenses  paid  while  there. 
The  rest  of  the  year,  reporting  would  be 
done  from  our  main  office.  Experience  cov¬ 
ering  local  or  state  government  required. 
LIFESTYLES  REPORTER:  Generate  features 
on  interesting  people  and  cultural  events, 
while  also  working  the  religion  and  social 

^pn/irp^  hp^t^  ! 

EDUCATION  REPORTER:  Would  cover  the  1 
University  of  Northern  Iowa  and  a  K-12  dis-  | 
trict  from  our  neighboring  Cedar  Falls  | 
office.  ! 

Send  resume  and  clips  to  Saul  Shapiro,  I 
Editor,  Courier,  P.O.  Box  540,  Waterloo,  lA 
50704.  1 


SENIOR  REPORTER 
Experienced  reporter  needed  for  tech¬ 
nology,  economic  development  beats  in 
Wichita.  Salary  $35K-$45K.  Contact: 

Editor  Jim  Cross,  Wichita  Business  Journal  I 
jlcross@bizjournals.com  or  (316)  26&6184  j 
See  our  Web  page  at:  wichiid.bcentral.com  | 


SPORTS  EDITOR 

Mid-size  Daily  in  the  Eastern  States  is  look¬ 
ing  for  an  experienced  Sports  Editor.  Must 
have  good  people  skills  and  be  a  results 
driven  leader  for  our  highly  professional 
department.  Broad  based  knowledge  of  all 
sports  segments  a  must.  Must  be  able  to 
train  and  groom  new  talent.  Passion  for 
local  sports  a  must.  Please  respond  to: 

Box  2220,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York  ,  NY  10003 


SPORTS  REPORTER 

The  Sedalia  Democrat,  an  excellent  small 
paper,  seeks  a  talented  reporter  who  loves 
prep  sports  and  understands  the  value 
of  enterprise  pieces.  Reply  with  letter,  re¬ 
sume,  clips  to:  Oliver  Wiest,  Editor;  P.O. 
Box  848:  Sedalia,  MO  65302. 

(800)  892-7856 


SPORTSWRITER:  If  you  love  writing  about  | 
preps  and  the  outdoors  for  a  community  I 
that  cares  deeply  about  the  quality  of  its  lo-  I 
cal  paper,  we  want  to  talk  with  you. 
Entry-level  considered.  Send  resume,  clips 
to:  Shawn  Swillinger,  Sports  Editor,  The  IJn- 
ion,  11464  Sutton  Way,  Grass  Valley,  CA 
95945.  E-mail:  shawns^heunion.com. 


EDITORIAL 


SPORTS  EDITOR/WRITER 
A  great  opportunity  in  a  Southeast  Alaskan 
]  newsroom  to  be  immersed  in  sports 
1  through  the  high  school  level-cross  : 

I  country,  basketball,  football,  soccer,  wres-  ; 
j  tiing,  track  and  field.  Use  variety  of  skills  | 
from  interviewing  and  writing  to  editing  and  i 
page  design.  Gain  well-rounded  background  i 
for  possible  advancement  within  company  | 
I  or  for  a  larger  company.  Current  sports  i 
!  editor  transferring  within  company.  Family 
!  owned  and  operated:  5,500  circulation. 

Macintosh  G4  hardware.  QuarkXPress  i 
j  software.  \ 

\  Accomodating  hours.  Benefits:  Profit  shar-  | 
j  ing,  medical  and  dental  insurance,  paid  va-  ' 
I  cation,  sick  leave  and  401(k).  Send  letter, 

!  resume,  and  clips  to:  Scott  Bowlen,  Ketchi¬ 
kan  Daily  News,  501  Dock  Sttreet,  ; 
I  Ketchikan,  Alaska  99901. 


MARKE'TING 


LOYALTY/RETENTION  MANAGER 
The  Marketing  department  of  the  St. 
Petersburg  Times  seeks  an  individual  with 
experience  working  with  retention  and  loyal¬ 
ty  programs.  Must  have  management  expe¬ 
rience,  knowledge  of  related  computer  sys¬ 
tems,  direct  marketing  testing  experience 
and  strong  spreadsheet  and  math  skills. 
Will  be  responsible  for  creating,  imple¬ 
menting,  and  analyzing  retention  and  collec¬ 
tion  programs  to  retain  Times’  subscribers. 
Publishing  experience  a  plus. 

If  interested,  please  mail  a  resume  to: 

St.  Petersburg  Times 
490  First  Avenue  South 
St.  Petersburg,  FL  33701 
Attn:  Circulation  Marketing  Manager 
May  also  FAX  to  (727)  893-8685 
Or  E-mail:  snagley@sptimes.com 


“Making  the  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 


MARKET  DEVELOPMENT 


SALES/BUSINESS  DEVELOPMENT 
MANAGER 

Add  Inc,  a  division  of  Journal  Communica¬ 
tions  and  one  of  the  Country’s  leading  pub¬ 
lishing  and  printing  companies,  is  seeking  a 
Sales/Business  Development  Manager  for 
our  Rhinelander,  Wl  location. 

The  successful  candidate  will  assist  in  the 
overall  management  of  a  single  Add  Inc 
property  including  the  following: 

•Assist  in  the  planning,  organizing  and 
controlling  the  activities  of  all  departments 

•  Increase  the  volume  of  in-paper  display 
advertising,  classified  and  quantity  and 
frequency  of  inserts  within  the  publication 

•Spearhead  the  implementation  of  the 
Creative  Sales  and  Marketing  Plan 

•  Assist  in  setting  policies  on  prospecting 
new  accounts,  cold  calls  and  referrals 

•  Assist  in  providing  sales  information,  sta¬ 
tistics,  research,  surveys  and  other  infor¬ 
mation  allowing  sales  staff  to  sell  profes¬ 
sionally  and  confidently 

•  Assist  in  overseeing  all  special  sections, 
oversee  radio  trades  and  placement  and 
other  in-house  promotions  that  would 
have  an  effect  on  promoting  sales 

The  ideal  candidate  should  possess: 

•  Management  experience 

•  Strong  sales  background,  track  record  of 
success  required 

•  Excellent  oral  and  written  communication 
skills 

•Weekly/shopper  publication  experience 
preferred 

•  Organizational,  problem  solving  and  deci¬ 
sion  making  ability 

•College  degree  preferred 

This  position  reports  to  the  Rhinelander 

general  manager. 

Great  earning  potential  and  comprehensive 
benefit  package  -  as  an  employee  of  our 
company,  you  will  have  the  opportunity  to 
become  an  employee  owner. 

Send  cover  letter  and  resume  to: 

Add  Inc 

Attention:  Larry  Antony,  Group  Manager 
P.O.  Box  609,  Waupaca,  Wl  54981 
Lantony@ad(Tinc.com 


-  Charles  Mingus 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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-HELP  WANTED- 


-POSITIONS  WANTED- 


OPERATIONS 


VICE  PRESIDENT  OF  OPERATIONS 
New  York  Post.  America’s  10th  largest 
newspaper,  seeks  Vice  President/Opera¬ 
tions  to  oversee  its  new  state-of-the  art  col¬ 
or  printing  facility  as  well  as  newspaper  in¬ 
formations  systems,  both  production  and 
business-  related.  Successful  applicant  will 
report  directly  to  publisher.  He/she  will 
have  extensive  experience  in  high  quality 
web  offset  printing  and  be  able  to  deal  with 
labor  relations  in  a  unionized  environment. 
Send  resume  to:  Ian  Moore,  Sr.  Vice  Pres¬ 
ident,  News  Corp.,  1211  Avenue  of  the 
Americas,  New  York,  NY  10036 
E-mail  resume  to:  imoore@newscorp.com 


PREPRESS 


PRE-PRESS  MANAGER:  Seeking  team 
player  with  strong  Mac  skills  to  maintain 
and  trouble-shoot  software/hardware. 
Graphic  design  background  a  plus.  We’re  a 
5,800<irculation  paper  located  in  a  univer¬ 
sity  town  and  prime  recreation  area  only  90 
miles  east  of  Seattle.  Send  resume  and  sal¬ 
ary  requirements  to  Bill  Kunerth,  Daily  Rec¬ 
ord,  401  N.  Main  St.,  Ellensburg,  WA. 
98926.  Or  E-mail:bkunerth@kvnews.com. 


POST  PRESS 


CUSTOMER  SERVICE  MANAGER 
NEWSTEC,  the  leading  supplier  of  remanu¬ 
factured  inserters  and  NEWSCOM  inserter 
controls,  seeks  a  Customer  Service  Manag¬ 
er  for  our  Massachusetts  office.  Work  expe¬ 
rience  should  include  knowledge  of  post 
press  area,  inserters,  electrical  and  PLC 
components,  as  well  as  an  ability  to  work 
with  and  manage  a  customer  service  team. 
Some  travel  is  required.  This  is  an  important 
position  in  our  company  and  is  reflected  in 
our  compensation  package.  Please  fax  or 
E-mail  resume  to  Don  Curley: 

(508)  850-7951  dcurley@worldnet.att.net 


PRESSROOM 


PRESSROOM  FOREMAN/SUPERVISOR 
Mid-sized  central  New  England  daily  news¬ 
paper  is  currently  seeking  a  hands-on,  dedi¬ 
cated  pressroom  manager.  The  ideal  candi¬ 
date  will  be  experienced  in  all  phases  of 
pressroom  operations,  including  press  op¬ 
eration,  pressline  maintenance,  work  flow 
scheduling  and  supply  ordering.  Expertise 
in  offset  process  color  reproduction  and 
quality  control  a  must.  Excellent  salary  and 
benefit  package.  Please  mail  resume,  in 
confidence,  to: 

Box  2234,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PRESSROOM 


PRESSROOM  SALES 

Dynamic,  established  company  is  seeking  a 
sales  professional  with  a  proven  track  rec¬ 
ord  in  newspaper  pressrooms  in  the  North¬ 
east,  Midwest  and  Southeast  Territories. 
Position  will  require  direct  sales  of  consum¬ 
able  products  to  newspaper  production  per¬ 
sonnel.  Emphasis  will  be  on  increasing 
market  share.  Competitive  salary  +  com¬ 
mission  compensation  package  with  bene¬ 
fits  and  401(k).  Please  send  resume  in  con¬ 
fidence  to: 

Box  2179,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  to: 

i  hpreuss@editorandpublisher.com 
j  (please  reference  Box  21 79  in  subjectline) 


PRODUCnON/TECH 

PLANT  SUPERINTENDENT 
Plant  manager  sought  for  new  production 
facility  with  all  new  equipment.  Responsibili¬ 
ties  include  press,  inserting  and  pre-press 
operations  along  with  building  maintenance. 
We  produce  three  daily  AM  newspapers 
with  commercial  work  in  Massena,  NY. 
j  Send  resume  and  references  to: 
j  michael-valentine@mailcity.com 
I  Or  call  (315)  783-3346 


SALES 


AGGRESSIVE  SALESPERSON 
Infinity  Radio  Sales  representing  Infinity  Ra¬ 
dio,  a  division  of  Viacom/CBS,  wants  you  to 
j  work  here  ONLY  if  you  are  an  aggressive, 
I  self  motivated,  successful  print  sales-  per- 
i  son  who  LOVES  to  develop  new  business 
with  clients.  Be  a  part  of  the  most  prestig¬ 
ious  radio  group  in  America!  Send  resume 
to:  Jana  Cosgrove,  Infinity  Radio  Sales,  100 
Park  Avenue,  5th  Floor,  New  York,  NY, 
10017  or  FAX  to: 

(212)  309-9390. 

Infinity  Radio  Sales  is  an 
Equal  Opportunity  Employer 


-POSITIONS  WANTED- 


CIRCULATION 


CIRCULATION  MANAGER,  15  years  experi¬ 
ence  seeking  position  with  small  to  medium 
daily.  Zone  I  or  II  preferred.  (845)  8004084 


EDITORIAL 


HAVE  PEN,  WILL  TRAVEL.  Seasoned  jour¬ 
nalist,  adventurer  seeks  dream  job  as  travel 
editor/reporter.  Ten  years  experience,  five 
at  large  dailies.  Can  speak  four  languages. 

E-mail:  RoCrusoe@aol.com 


EDITORIAL 


SPORTS  WRITER  with  six  years  experience 
looking  for  a  new  challenge.  Accent  on 
prep  coverage.  Knowledge  of  QuarkXPress. 
Will  relocate.  Call  Keith  at:  (810)  367-2184. 

j  EXPERIENCED  REPORTER  seeking  position 
!  with  small  to  medium-sized  newspaper. 
I  Able  to  relocate.  Call:  (903)  935-9289  or 
E-mail  to:  jme4540700@aol.com 


_ EDITORIAL _ 

NEWSPAPER  CRITIQUES 
30-year  news  service  veteran,  has  served 
as  sports,  managing,  regional,  features  edi¬ 
tor  during  tenure.  Available  to  critique 
newspapers;  flexible  on  details.  Samples 
available  on  request.  Please  contact: 
mlangdon9405@aol.com 
Or  call  (301)279-7058 


CLASSIFIED 
ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com 


CLASSIFIED  ADVERTISING  INFORMATION 


DEADLINES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

12  weeks . 

. $  8.40 

12  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  week  . 

.  $139 

12  weeks  . 

. $  108 

2  weeks  . 

.  $126 

26  weeks  . 

. $  103 

3  Weeks  . 

.  $120 

39  weeks  . 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline:  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mall,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  at  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Ciassified 
770  Broadway,  7th  Fi,  New  York,  NY  10003 
Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  ( EMPLOYMENT  -  CENTRAL  *  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 
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YEAR  BOOK 


Vi:\R  |{(H)K 

U  HO  SW  III  Ki: 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

C'A'.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
'^Toreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  IJ.S.  &  Canadian  Community  Weeklies 
A^>.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


VOL.  3 

,  f ^Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
Groups,  Services,  Shopper  and  Niche  Publications. 

1  •  Name,  Title,  Company,  Phone,  City  &  State 


including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 

I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


AVAILABLE  NOW! 


ALL  NEW  2001 

EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning  Outlets,  Retail  Outlets,  Location 

tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with  of  Markets.  Newspapers  Serving  the 
actuals  and  remarkably  accurate  annual  projections.  Market,  Retail  Sales  Data,  and  much,  much  more! 


But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of  it’s  the  only  source  of  valuable,  descriptive  information  for  MSA 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data  and  non-MSA  markets  in  the  U.S.  and  Canada ...  plus  critical  market  data 
has  provided  an  accurate  description  of  community  life.  fo,-  niore  than  1,600  cities  and  ail  3,141  US,  counties. 


Now,  in  our  77th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 


Relocation  info  now  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2006! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 
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PRICING 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $145.  It’s  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  FL,  IL,  MA,  MD,  NJ,  NY,  OH 

_ and  TX  residents  please  add  appropriate  sales  tax,  Canada 

residents  please  add  GST.) 
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ORDER  TOD.NY! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 

Phone:(888)612-7095 

E-Mail:  rlarsen@adweek.com 
Place  your  order  on  our  Web  site: 
www.cditoraiiclpiiblisher.coni 
(click  on  the  store  icon) 

Or  call  (646)  654-5207  for  more  information 
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The  Naval  presence  is  important  to  Hampton  Roads,  but  isn’t  needed  to  keep  the  papers  apart. 


The  same  water  that  defines  that  area 
defines  its  newspaper  competition. 

Hampton  Roads  is  cleaved  by  the 
James  River  and  the  Chesapeake  Bay. 

The  south  side  of  the  nautical  divide  is 
dominated  by  The  Virginian-Pilot,  the 
flagship  publication  of  Landmark 
Communications  Inc.  On  the  north  side 
of  the  region’s  two  bridge-tunnels,  the  Tri¬ 
bune  Co.’s  smaller  Daily  Press  reigns. 
“There’s  always  been  this  barrier,”  said 
Becky  Naujoks,  a  media  planner  and 
buyer  with  the  Meridian  Group,  an 


advertising  agency  based  in  Virginia 
Beach.  With  more  than  425,000  people, 
Virginia  Beach  is  the  most  populous  of 
the  five  cities  that  make  up  South 
Hampton  Roads,  which  overall 
constitutes  a  larger  and  richer 
market  than  the  Press-served 
localities  north  of  the  James. 

Ferries  were  the  sole  link  between 
northern  and  southern  Hampton 
Roads  until  the  1950s,  Naujoks  said, 
when  the  first  bridge-tunnel  combi¬ 
nation  was  built.  A  second  land  link 


Focus  ON 

Norfolk,  Va. 


While  engineering  links  north  and  south  Hampton  Roads, 
the  area's  two  major  papers  keep  to  their  own  sides 

BY  EILEEN  DAVIS  HUDSON  AND  TODD  SHIELDS 

The  LARGEST  MARKET  BETWEEN  ATLANTA  AND  WaSH- 

ington  covers  the  southeastern  corner  of  Virginia. 
Hampton  Roads  is  a  sprawling  metropolis  built 
beside  the  Atlantic  Ocean,  Chesapeake  Bay,  and  the 
great  natural  harbor  formed  where  bay  meets  sea. 
Home  to  more  than  1.5  million  people,  the  market  features 
flocks  of  tourists  drawn  to  ocean  beaches,  a  massive  Navy 
presence,  and  a  rich  shipbuilding  and  maritime  tradition. 


opened  in  1992.  But,  still,  residents  tend 
not  to  cross  over  for  shopping,  dining, 
and  other  casual  pursuits. 

“It’s  going  to  take  a  lot  for  people  to 
get  in  the  car  and  drive  a  half-hour  or 
an  hour”  across  one  of  the  links, 

Naujoks  said.  “Mentally,  it’s  the  other 
side  of  the  world.” 

The  perception  holds  for  newspaper 
publishers,  too.  The  Virginian-Pilot,  for 
example,  has  six  editorial  staffers  in 
northern  North  Carolina  and  a  four- 
person  bureau  in  Virginia’s  capital, 
Richmond  —  but  assigns  only  one 
writer  to  cover  the  Newport  News  area 
just  across  the  James  River. 

If  The  Virginian-Pilot  looks  south  for 
growth,  the  Daily  Press  looks  north  and 
west.  The  Press  is  based  in  Newport 
News,  where  Newport  News  Shipbuilding 
employs 
17,000 
workers  in  a 
$2-billion 
annual 
business 

manufacturing  and  refurbishing  ships. 
The  mainly  blue-collar  town  anchors 
what  is  known  as  the  Peninsula,  a  land 
mass  that  includes  Hampton,  Williams¬ 
burg,  and  York  counties. 

The  Press  has  some  incidental 
single-copy  circulation  in  South  Hampton 
Roads  (just  as  The  Virginian-Pilot  has 
minor  circulation  on  the  Peninsula). 

But  mindful  of  the  historic  and  habitual 
barriers  to  southward  movement,  the 
Press  concentrates  its  growth  to  the  west, 
toward  the  shopping  and  tourist  enclave 
centered  around  historical  Williamsburg, 
and  to  the  north,  where  its  territory 
stretches  into  the  next  peninsula  of 
Virginia’s  river-riddled  Tidewater  region. 

“We’ve  had  significant  circulation 
growth  in  the  suburban  areas  of  our 
market,”  said  Press  Marketing  Services 
Manager  Melissa  Hespenhide.  “The 
population  of  those  areas  is  growing 
rapidly,  and  the  demographic  makeup 
of  those  residents  is  highly  desirable. 


AD  SPENDING  BY  MEDIA/NORFOLK 
Ml  dollars  are  ia  thousands  (600) 

JAN.-DEC.2000  MN.-0EC.1999 


Newspapers 
Spot  TV 

National  Spot  Radio 

Outdoor 

Total 

Sourre.  Conipetitive  Media  Riportint 


$102,726.32 

$100,759.30 

$11,265.41 

$6,873.35 

$221,624.38 


$71,526.58 

$96,881.62 

$9,568.23 

$7,183.57 

$185,160.00 
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j  So  we’re  thrilled,”  Hespenhide  said, 
j  Even  with  those  gains,  the  Press  is 
’  I  left  serving  an  area  of  about  500,000 
I  people.  It’s  been  mining  them  hard, 
running  subscription-retention 
campaigns,  pushing  classified  ads 
despite  a  sour  economy,  and  building 
I ;  brand  recognition  by  featuring  well- 
!  known  writers  on  billboards. 

In  South  Hampton  Roads,  where  the 
population  is  roughly  double,  at  1  million, 

I  j  The  Virginian-Pilot  for  decades  has  been 
working  on  how  to  be  a  local  paper  to  five 
cities  at  once.  Its  longstanding  answer: 
tabloid  zoned  editions. 

“We  try  to  saturate  the  market  with  lots 
of  products  that  are  both  niche  products 
and  broad-based,”  said  Virginian-Pilot 
Editor  Kay  Tlicker  Addis.  Those  include 
publications  that  stand  alone  from  The 
Virginian-Pilot  and  cater 
I  to  military  bases  and 
groups,  parents,  and 
apartment  renters. 

In  the  main  newspaper, 

!  The  Virginian-Pilot  runs 
zoned  tabloid  news  edi¬ 
tions  that  are  inserted  and 
distributed  with  the  paper. 

The  Virginia  Beach 
tabloid,  the  semiweekly 
“Beacon,”  was  begun  in  the 
early  1960s.  Today  it  has 
j  i  10  staffers  and  five  zones, 

Addis  said.  TVo  of  the 
other  city  tabloids  are 
semiweeklies,  and  the 
balance  are  weeklies. 

Executives  at  both 
newspapers  said  ad  sales 
I  are  off  this  year  amid 
1  weakness  in  the  economy. 

1  i  Even  so,  the  area  benefits  from  one  spe- 
I ;  cial  factor,  said  Virginian-Pilot  Classified 
Advertising  Manager  Barbara  Elliott:  the 
huge  presence  of  the  Navy  and  the  thou¬ 
sands  of  jobs  tied  to  the  military, 
j  Locals  say  Norfolk’s  Navy  base  and  other 

complexes  make  the  area  the  nation’s 
most  military-intensive  metropolis,  with 
the  probable  exception  of  San  Diego. 

“It  does  help  with  the  stability  of  the 
market,”  Elliott  said.  She  said  The 
Virginian-Pilot  makes  sure  retail 
advertisers  know  when  a  carrier  fleet  is 
due  back  from  sea.  The  paper  sends 
vendors  out  to  the  docks  to  greet  the  re- 
I  suiting  thousands  of  sailors,  who  are  laden 
with  cash  after  a  long  voyage  and  likely  to 
covet  cars,  electronics,  and  entertainment. 

Circulation  for  the  Press  daily  (93,477) 


MARKET  PROFILE 


j  and  Sunday  (115,461)  was  flat  in  the  six 
months  ended  March  31  compared  with  a 
year  earlier,  while  The  Virginian-Pilot 
suffered  a  circ  decline  of  2.3%  weekdays 
(192,924)  and  2.8%  Sunday  (231,824) 
over  the  same  period,  according  to  the 
Audit  Bureau  of  Circulations. 

Last  October,  The  Virginian-Pilot 
launched  a  major  redesign  as  it  converted 
to  a  narrower  web  width.  Irate  readers 
complained  the  new  typefaces  were  too 
light  and  difficult  to  read,  so  the  paper 
quickly  restored  its  old  fonts. 

T\^:  Youth  must  be  served 

A  bidding  war  for  Newport  News 
Shipbuilding  is  commanding  the 
attention  of  many  local  media  outlets. 
General  Dynamics  Corp.  and  Northrop 
Grumman  Corp.  are  battling  to  acquire 


the  shipbuilder,  and  residents  and  the 
local  media  are  watching  the  proceedings 
carefully  because  a  new  owner  may  elect 
to  trim  jobs,  potentially  creating  a  ripple 
effect  on  the  market. 

This  fall,  Virginia  will  elect  a  new 
governor,  lieutenant  governor,  and 
representatives  for  all  of  the  state  House 
of  Delegates  seats.  The  races  are  expected 
to  generate  considerable  incremental  ad 
revenue  for  local  media  in  the  Norfolk- 
Portsmouth-Newport  News-Virginia 
Beach  designated  market  area  (DMA), 
which  ranks  41st  in  the  country  with 
638,190  TV  households,  according  to 
Nielsen  Media  Research. 

WAVY-TV,  which  is  the  overall  news 
leader,  has  a  long-standing  news  partner¬ 
ship  with  the  Daily  Press.  In  addition  to 


WAVY,  LIN  Television  Corp.  also  operates 
the  market’s  Fox  affiliate,  WVBT-TV,  via  a 
local  marketing  agreement. 

In  recent  Nielsen  books,  ABC  affiliate 
WVEC-TV,  owned  by  Belo,  has  managed 
to  narrow  WAVY’S  lead  in  the  news 
ratings.  This  fall,  WVEC  plans  to  launch 
a  half-hour  newscast  at  5:30  p.m., 
challenging  news  programs  on  WAVY  and 
on  the  New  York  Times  Co.’s  CBS 
affiliate,  WTKR-TV,  throughout  the  day. 

Viacom  Inc.-owned  WGNT-TV  is  one 
of  the  top-performing  UPN  outlets  in  the 
country.  UPN’s  young-skewing  program¬ 
ming  has  won  a  considerable  audience  in 
this  market.  According  to  Scarborough 
Research,  36%  of  residents  in  the  Norfolk 
DMA  are  between  the  ages  of  18  and  34, 
well  above  the  average  of  31%  for  the  top 
50  U.S.  markets.  WB  affiliate  WTVZ-TV, 
owned  by  Sinclair  Broadcast 
Group  Inc.,  is  still  struggling 
in  the  ratings  following  its 
1998  affiliation  switch  from 
Fox  to  The  WB. 

In  local  cable,  Cox 
Communications  Inc.  is  the 
dominant  operator  in  the 
market.  Cox  covers  65%  of 
the  DMAs  TV  households 
and  serves  84%  of  the 
market’s  cable  homes. 

Radio:  Truly  urban 

Arbitron  lists  this  radio 
market  as  the  38th  largest 
in  the  country.  Saga 
Communications  Inc., 
Entercom  Communications 
Corp.,  Clear  Channel 
Communications,  and 
Barnstable  Broadcasting  Inc. 
are  among  primary  owners  in  the  market. 

One  major  local  issue  in  radio  is  the 
abundance  of  urban-formatted  stations, 
all  targeting  some  segment  of  the  DMAs 
sizable  African-American  population. 
According  to  Scarborough  Research, 

30%  of  Norfolk-area  residents  are  African 
American,  more  than  double  the  national 
average  of  13%  for  the  top  50  markets. 

Clear  Channel  has  positioned  itself  as 
the  leader  in  the  urban  format  in  the 
market.  Its  WOWI-FM  is  the  market’s 
top  biller  and  top  outlet  in  listener  share. 

In  out-of-home  advertising,  Atlanta- 
based  Adams  Outdoor  Advertising 
dominates  the  market.  Lamar  Outdoor 
Advertising  is  the  only  other  outdoor 
player  in  the  market  with  a  significant 
presence.  11 
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Virfinia  Beach  City:  153,122  Households 
The  Virginian-Pilot,  Norfolk 

75,075 

92,417 

49.0% 

Newport  News  City:  69,335  Households 
Daily  Press,  Newport  Nows 

29,750 

38,551 

42.9% 

Norfolk  City:  77,423  Households 

The  Virginian-Pilot,  Norfolk 

37,343 

41,585 

48.2% 

Chesapeake  CiW:  73,025  Households 

The  Virginian-nlot,  Norfolk 

35,739 

42,809 

48.9% 

Portsmouth  City:  37,423  Households 

The  Virginian-Pilot,  Norfolk 

18,453 

20,879 

49.3% 

Hampton  City:  54,035  Households 

Daily  Press,  Newport  News 

24,288 

30,784 

44.9% 

James  City:  18,521  Households 

Daily  Press,  Newport  News 

7,883 

9,134 

42.5% 

Suffolk  City:  24,078  Households 

Daily  Press,  Newport  News 

404 

459 

1.7% 

The  Virginian-Pilot,  Norfolk 

8,543 

10,248 

35.5% 

Gloucester  County:  12,820  Households 
Daily  Press,  Newport  News 

4,199 

8,737 

30i% 

Richmond  rimes-Dispatch 

189 

97 

1.3% 
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SYNDICATES 


j|  In  brief 

‘Complete  Far 
Side’  book  on 
tap  for  2002 

Andrews  McMeel  Publishing 

(AMP)  will  publish  a  collection  of  i 
every  “Far  Side”  comic  that 
I  i  appeared  during  Gary  Larson’s  1980-1995  i 
[ !  syndication  run. 

!  i  The  1,250-page, 
j  I  18-pound,  two-hard- 
1  cover-volume  set  — 

1  tentatively  titled 
j  “The  Complete  Far 
I  Side”  —  also  vvill 
include  new  art  and 
essays  by  Larson,  as 
well  as  material  from 
his  personal  scrap¬ 
books.  It’s  slated  for  a 
fall  2002  release. 

/VMP’s  previous  22 
j  I  “Far  Side”  collections  have  sold  more  than 
j  ]  40  million  copies  since  1982. 

j  i  “The  Far  Side”  had  1,900-plus  news- 
I  paper  clients  when  it  ended. 


Gary  Larson 

“The  Far  Side” 


CREATOR 


Flurry  of  announcements 

ARRIVE  FROM  ACCUWEATHER 
AccuWeather  Inc.  has  entered  into  an 
agreement  with  TheOne  Technology 
Group  to  translate  its  content  into  10 
languages,  and  also  made  a  deal  to 
provide  its  content  to  the  Orbitz  travel 
Web  site  created  by  major  airlines. 

In  addition,  AccuWeather.com  has 
launched  an  online  health  service, 
teamed  up  with  Yahoo!  to  offer  an 
interactive  radio  show  streamed  live 
via  the  Internet,  unveiled  its  localized 
“Metro  Radar,”  opened  regional  offices 
in  Atlanta  and  San  Francisco,  and  made 
a  deal  with  Weather  Forecast  to  provide 
a  national  network  of  robotically 
controlled  Web  cameras  to  show  weather 
live  as  it  happens. 


i  j  King  moves  after  86  years 
i  ON  Manhattan’s  East  Side 

I  After  spending  its  first  86  years  on  Man¬ 
hattan’s  East  45th  Street,  King  Features 
Syndicate  has  moved  to  the  West  Side. 

King’s  new  address  is  888  Seventh  Ave., 
New  York,  NY  10019  —  not  far  from  the 
offices  of  its  owner,  the  Hearst  Corp. 


It’s  SYNDICATION  TIME  FOR 
‘ESCRITO’  Y  ‘TIEMPO’  PAGES 

Two  syndicates  are  distributing  Spanish- 
language  pages. 

The  New  York  Times  Syndicate  is 
offering  the  daily  “Escrito,”  which 
includes  content  on  technology, 
relationships,  food,  fashion,  teens,  and 
other  topics.  The  paginated  page  — 
illustrated  with  color  photos  and  graphics 
—  is  created  by  Ediciones  Periodisticas  of 
Monterey,  Mexico. 

And  United  Media  is  syndicating  a 
weekly  illustrated  page  containing  news, 
historical  items,  and  more.  “Pasa  ...  Tiem- 
po”  is  by  Armando  Caicedo,  a  Maryland- 
based  journalist  of  Colombian  descent. 

‘Beetle  Bailey’  anniversary 
SHOW  COMES  TO  CONNECTICUT 
An  exhibit  called  “Fifty  Years  of  Beetle 
Bailey:  The  Cartoon  World  of  Mort  Walk¬ 
er”  will  run  until  Oct.  21  at  the  Stamford 
(Conn.)  Museum  &  Nature  Center. 

King  Features  Syndicate  distributes 
Walker’s  strip  to  more  than  1,800  papers. 

She  focuses  on  prescribed 

AND  ALTERNATIVE  REMEDIES 
A  weekly  Q-and-A  column  called  “Dear 
Pharmacist”  is  being  syndicated  by 
Tribune  Media  Services. 

It’s  by  Suzy  Cohen,  who  discusses 
prescribed  and  over-the-counter  medi¬ 
cations,  vitamins,  herbal  supplements, 
alternative  remedies,  and  nutrition. 

AlterNet.org  expands  and 

REDESIGNS  ITS  WEB  PRESENCE 
AlterNet.org  has  expanded  and  rede¬ 
signed  its  Web  site,  which  now  includes 


areas  focusing  on  media,  globalization, 
human  rights,  the  drug  war,  and  health 
and  the  environment. 

Also,  a  new  Web  crawler  helps  visitors 
search  AlterNet.org’s  database  of  more 
than  7,000  stories  and  various  other 
progressive  sites.  And  new  message 
boards  are  being  launched. 

Its  online  traffic  has  increased 
significantly  since  January,  according 
to  AlterNet.org,  which  said  visitors  are 
seeking  alternatives  to  the  conservative 
views  of  the  Bush  administration. 

AlterNet.org  is  part  of  the  Independent 
Media  Institute,  which  includes  a 
syndication  arm  with  150  weekly 
newspaper  and  Web  customers. 

Psychologist  syndicating 
‘Healthy  Minds’  column 

Dr.  Wayne  Fleisig  is  self-syndicating 
“Healthy  Minds,”  a  column  on  topics  such 
as  family  and  work  that  began  last  year  in 
the  Birmingham  (Ala.)  Post-Herald.  It 
runs  in  about  half  a  dozen  papers. 

The  New  York  native  (wfleisig@hot 
mail.com)  is  a  clinical  psychologist  and 
TV  p)ersonality  in  Birmingham. 

At  Large  gets  larger  with 

TWO  COLUMNS  AND  CARTOON 
At  Large  Features  Syndicate  is  offering 
the  “Conservatively  Speaking”  column  by 
iovmer  Los  Angeles  Times  investigative 
reporter  Mark  Landbaum  and  a  liberal 
political  column  by  Skip  Kaltenheuser, 
whose  work  has  appeared  in  such  papers 
as  the  Chicago  Tribune,  The  New  York 
Times,  and  The  Washin^on  Post. 

The  syndicate  also  signed  the  “Oddly 
Enough”  cartoon  panel  by  Russ  Miller. 


et  cetera  . . . 

GARFIELD”  CREATOR  JIM  DAVIS  OF  Universal  Press  Syndicate  was  named  a  “Living 
Legend”  at  a  July  27  ceremony  in  Indianapolis,  according  to  the  Indiana  Historical  Society 
...  Bill  Day  of  The  Commercial  Appeal  in  Memphis,  Tenn.,  and  United  Feature  Syndicate  won  the 
Society  of  Professional  Journalists’  Green  Eyeshade  Award  for  editorial  cartooning. ...  “Dilbert” 
by  Scott  Adams  of  United  is  being  offered  to  corporate  intranets  and  Web  sites. ...  Two  firms 
involved  with  online  syndication  made  announcements:  ScreamingMedia  bought  Stockpoint, 
which  provides  financial  products  and  services;  and  Kinecta  named  Peter  Micciche  president 
and  CEO  (David  Mathison  remains  as  chairman). ...  Tribune  Media  Services  has  developed  a  TV 
listings  Web  site  for  CBS  SportsLine.com  that’s  powered  by  Zap2it.com. ...  Knight  Ridder,' 
Tribune  Information  Services  is  distributing  a  15-part  series  called  “Finding  Our  Way:  Living 
with  Dying  in  America.”  Also,  KRT's  recent  series  on  child  slavery  in  Africa  has  prompted 
various  reactions,  including  U.S.  House  of  Representatives  approval  of  no-slavery  labels  on 
chocolate  products.  The  series  was  by  Sudarsan  Raghavan  and  Sumana  Chatterjee. ...  United 
columnist  Julian  Block  is  doing  a  six-week  series  explaining  the  new  federal  tax  legislation. 
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platesetters)  by  getting  “the  right  number 
of  plates  at  the  right  time,  with  the  right 
information  on  them.” 

ABB’s  experience  is  in  reelroom  and 
pressroom  management,  and  it’s  getting 
into  mailroom-management  systems. 

Now,  said  Edige,  “they  realize  that  with 
the  advent  of  [CTP],  they  need  prepress. 
It’s  the  last  piece  of  the  puzzle.” 

Veteran  ABB  engineer  and  shaftless- 
press-drive  pioneer  Dieter  Koch  calls 
MPS  Workflow,  ABB’s  implementation 
of  News  Way,  a  self-adapting  system 
wherein,  if  an  editor  makes  a  change,  the 
system  recalculates  plate  requirements, 
the  bitmap  arrival  schedule,  and  even  a 
plate’s  destination  (press  unit  and 
position  on  cylinder). 

“We  can  build  a  virtual  printing  plant,” 
said  Edige.  “If  you  have  five  printing 
plants  and  10  editorial  offices,  why 
should  those  plants  be  anything  different 
from  a  laser  printer  on  your  network?” 
he  asked,  conceding  that  “there’s  a  lot  of 
management  there.”  Such  a  system,  he 
added,  could  even  decide  to  print  part  of 
a  job  at  one  site  and  the  balance 
elsewhere. 

With  the  object  of  simplifying 
^  procedures  and  gaining  time. 

News  Way,  said  Edige,  provides 
“total  visibility  throughout  the 

R  KOCH  everything  or 

abb  certain  edition  pages  or 

production  stages,  as  access 
privileges  permit. 

Now  a  senior  consultant  at  ABB, 
where  he  leads  its  role  in  the  partnership, 
Koch  said  MPS  Workflow  joins  other 
ABB  modules  (Edition,  Roll  Handling, 
Inform,  Production,  and  press  and  drive 
controls),  over  which  rides  MPS  Cockpit, 
giving  a  full  overview,  from  editorial 
through  delivery. 

But  so  far,  editorial  means  pages  ready 
for  plates  and  delivery  means  the  press 
delivery.  Koch  said  a  fiill-featured  Cockpit 
should  be  available  upon  completion  of  a 
mailroom-management  module,  targeted 
for  October  2002,  and  that  fleet  manage¬ 
ment  and  routing  are  further  possibilities. 

For  Edige’s  virtual  plant,  Koch  said  a 
full  system’s  continuous  feedback  could, 
for  example,  predict  a  problem  three 
hours  before  it  occurs.  But  he  expects 
an  appreciation  of  new  operating 
possibilities  will  take  two  to  three  years 
to  sink  in  among  most  publishers.  To 
date,  ABB  has  sold  three  systems  in 
Europe.  A  pilot  project  is  now  in  place.  11 


browser  interface  for  job  planning,  imposi¬ 
tions  and  page  pairing,  resource  schedul¬ 
ing,  work-flow  and  output  management, 
and  production  tracking.  It  automates 
page  flow,  from  sending  files  to  RIPs  to 
transmitting  pages  to  press.  It  can  employ 
digital  video  broadcasts  to  multiple  remote 
print  sites,  with  subsequent  Web-based 
feedback  and  tracking.  The  new  ink  man¬ 
agement  uses  prepress  data  to  send  appro¬ 
priate  ink  key  settings  to  press(es).  PDF 
work  flow  allows  some  degree  of  editing 
and  choice  of  centralized  or  local  RIPping. 

With  pressrooms  becoming  more 
automated,  prepress-to-press 
management  remains  fairly  superficial, 
said  Prolmage  Business  Manager  Izzet 
Edige,  who  added  that  the  lack  of  tight 
integration  reflects  the  big  gap  between 
prepress  developers  and  press  makers. 
Prolmage  and  ABB,  he  said,  sought  to 
better  understand  what  each  does. 

For  now,  work  at  SHZ  aims  to 
automate  multijob  plate  scheduling 
and  production  (including  driving 
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Can’t  get  no  relief 


Just  weeks  arer  its  editor  was  chomped  on  by 
a  giant  lizard,  the  San  Francisco  Chronicle  is 
enduring  another  tumultuous  period. 

Executive  Vice  President  of  News  and 
Associate  Publisher  Matthew  Wilson,  45, 
has  resigned,  saying 
he  wants  to  seek  other 
business  and  profession¬ 
al  opportunities. 

Sportswriter  Tom 
FitzGerald,  who  pens 
the  lighthearted  “Open 
Season”  column,  was 
suspended  for  a  week 
FitzGerald:  sent  to  without  pay  for 
the  bullpen  ,  .  .  .  ..  . 

plagiarizing  an  item  from 

The  Boston  Globe.  His  phone  message  at  work 
announced,  “My  column  has  been  banished  to 
the  bullpen,  and  I’m  not  sure  it  will  return.” 
The  suspension  prompted  dozens  of  letters 
from  readers,  and  Chronicle  staffers  submitted 
a  petition  to  management  for  his  reinstate¬ 
ment,  which  came  to  pass  Wednesday.  In 
his  first  column  back,  he  wrote,  “There’s  no 
floating  strike  zone  at  work  here.” 

Earlier,  Chronicle  copy  editor  Hardie  “Alex” 
White,  29,  was  arrested  and  charged  on  suspi¬ 
cion  of  sexually  assaulting  a  sleeping  woman 
at  a  friend’s  San  Francisco  apartment.  He  has 
pleaded  innocent  to  the  charges  and  is  on  paid 
leave.  —  Joel  Davis  and  Greg  Mitchell 

Two  shots  and  a  chaser 

Karin  Williams,  a  reporter  for  The  Phoenix, 
a  daily  in  Phoenixville,  Pa.,  last  Tuesday 
received  a  second  bomb  threat  via  letter  (the 
first  was  in  March),  this  one  predicting,  “Bombs 
making  big  noise  Blow  Out.”  It’s  not  the  usual 
idle  threat,  as  a  serial  bomber  has  left  18  explo¬ 
sives  along  nearby  Route 
23,  and  cars  and  property 
have  been  destroyed.  ...  Once 
again,  the  New  York  Post  gets 
the  promotion-of-the-week  award 
for  a  contest  giving  away  a  black 
Mercedes  SUV  —  identical  to  the  one  used  by 
publicist  Lizzie  Grubman  when  she  recently 
backed  into  a  crowd  of  Hamptons  partyers, 
injuring  16.  The  Post  dubbed  the  car  “The 
Lizzie  Mobile”  and  said  that  besides  traveling 
“quickly  in  reverse”  it  “is  even  more  powerful 
going  forward.”  ...  Geraldo  Rivera  said  last 
week  that  his  Red  Bank,  N.J.,  weekly.  The  Two 
River  Times,  is  no  longer  for  sale  and  that  he 
had  named  himself  publisher.  —  G.M. 


HOTlYP 

THE  BEST  —  AND  REST  —  OF  THE  PRESS 


E 


“Maybe  all  of  you  do  not  understand  what  it 
takes  to  make  a  great  newspaper.  It  takes 
a  great  owner,  period.” 

BEN  BRADLEE,  AT  FUNERAL  FOR  KATHARINE  GRAHAM 


Photo  of  the  week 


TED  JACKSON,  THE  TIMES-PICAYUNE,  NEW  ORLEANS 

How’s  BAYOU? Never  been  better,  says  Jon  Faslun, 
66,  a  local  tour  guide,  as  he  hot-rods  home  to  Gibson, 
La.,  with  the  sun  setting  behind  him.  Faslun  is  a  des- 
cendent  of  Louisiana  Gov.  Henry  S.  Thibodaux  (who  served  for 
one  month  in  1824)  and  spent  most  of  his  youth  on  the  bayou. 
Ted  Jackson’s  photo  helped  illustrate  the  paper’s  series  on 
modern-day  “cultural  tourism”  in  Cajun  country,  described  by  one 
official  as  “If  you  be  it,  they  will  come.”  —  Greg  Mitchell 
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Shoptalk 


Whether  on  two  wheels  or  four,  customer- service  representatives 
have  been  known  to  put  a  new  spin  on  The  Kindness  of  Strangers’ 


IT  ALL  STARTED  INNOCENTLY  ENOUGH.  A  LISPING  12- 
year-old  with  an  angelic  smile  and  a  devilish  sales 
approach  hit  me  with  the  old  “Mister,  I  just  need  one 
more  order  to  win  a  new  bike”  line.  So  I  ended  up 
subscribing  to  a  newspaper  I  didn’t  want,  signing  up 
for  Sunday-only  delivery. 

When  the  paper  showed  up  on  Monday,  I  assumed  that  some¬ 
one  had  made  an  innocent  mistake.  Then  it  showed  up  Tuesday, 


Wednesday,  twice  on  Thursday,  Friday, 

and  Saturday.  The  only  day  it  didn’t 

show  up  was  on  Sunday.  A  very  nice 

customer-service  representative  — 

whom  I  got  to  speak  with  ‘ 

only  after  answering  103 

voice-mail  questions, 

including  28  on  whether  I  ^ 

wanted  to  donate  my  vacation  ^ 

papers  to  someone  or 

something  called  NIE  — 

gave  me  the  skinny  about  lUA 

bonus  issues  in  explaining 

away  my  Monday-through- 

Saturday  delivery.  She  said  my 

Sunday  nondelivery  was  due 

to  problems  with  something 

called  a  “Router  Wheel,”  which 

obviously  was  working  overtime 

during  tbe  week. 

When  I  asked  her  to  cancel  my 
subscription,  we  were  accidentally 
disconnected.  Six  more  accidental 
disconnections  later,  I  did  get  through 
to  a  service  rep  who  told  me  —  only 
after  I  agreed  to  protect  her  anonymity 
—  that  accidental  disconnects  were  a 


key  component  of  the  newspaper’s  “Stop 
Saver  Program.”  At  which  point  we  were 
accidentally  disconnected. 

All  I  knew  was  that  I  had  signed  up 

for  a  newspaper  I  didn’t  want 
to  help  a  kid  win  a  bike  and, 
as  a  bonus,  got  more  papers 

■■  I  didn’t  want.  And  the 

Sunday  paper,  the  one  I 
^  didn’t  want  the  least,  didn’t 

^  show  up  the  most. 

Relief  came  in  the  form  of 
an  out-of-town  business  trip. 
Checking  in  at  my  hotel,  I 
inTTfITB  anticipated  a  good  night  of 
sleep,  with  the  expectation 
of  waking  up  newspaper-free.  The 
following  morning,  a  hotel  clerk 
explained  to  me  that  the  newspaper 
I  tripped  over  after  leaving  my  room 
was  one  that  I  had  ordered  by  not  not 
ordering  it  through  a  disclaimer  on  my 
registration  form. 

“You  need  to  disclaim  the  newspaper,” 
he  explained,  before  going  on  to  admit 
that  it  wouldn’t  make  any  difference. 
Using  a  high-powered  microscope,  I 


found  the  disclaimer  and  requested 
nondelivery  of  the  newspaper  for  the 
rest  of  my  stay.  This  prompted  a  visit  by 
that  newspaper’s  circulation  director  and 
his  12-year-old  lisping  son,  who  pleaded, 
“Please  take  the  paper,  mister,  so  my  dad 
can  get  his  bonus  and  buy 
me  a  bike.”  (Later  on,  I  learned  the 
circulation  director  didn’t  have  any 
children.) 

Everywhere  I  went  during  the  rest  of 
my  trip,  I  found  newspapers  —  or  they 
found  me.  I  got  one  with  my  rent-a-car, 
another  with  a  not-so-happy-meal 
combo  at  a  fast-food  restaurant,  and 
yet  another  during  an  overnight  stay 
at  the  hospital  I  went  to  after  throwing 
out  my  knee  tripping  over  the  newspaper 
at  my  hotel.  (Which  wasn’t  so  bad  since 
tbe  painkillers  they  gave  me  resulted  in 
visions  of  children  riding  on  bikes, 
tbanks  to  my  not  not  not  disclaiming 
their  papers.  And  just  who  was  this  NIE 
person  that  I  was  supposed  to  give  my 
vacation  copies  to?) 

Returning  home,  I  found  42  papers 
on  my  doorstep  —  with  nary  a  Sunday 
edition  in  the  bunch.  And  I  had  only 
been  gone  a  week.  I  didn’t  even  hold 
the  newspaper  responsible  for  my  place 
being  looted,  the  piled-up  newspapers 
tipping  off  my  absence.  The  paper  and 
I  ended  up  coming  to  an  agreement. 

For  a  $10,000  donation  to  this  mystery 
NIE  person  and  12  bikes  (with  bells) 
for  their  junior  sales  force,  they  would 
stop  delivery  of  my  newspaper  and 
guarantee  no  more  lisping  12-year-olds 
knocking  on  my  door  to  sell  me  any 
more  subscriptions. 

The  paper  kept  its  word.  Shortly 
thereafter,  however,  a  40-year-old 
woman,  from  a  telemarketing 
company  that  purchased  the 
newspaper’s  list  of  all  people  not 
wanting  solicitors  knocking  at  their 
door,  called,  “Mister,  I  need  to  sell 
just  one  more  newspaper  subscription 
to  win  a  car.”  11 

Schiller  —  as  a  circulation  consultant 
and  a  former  auditor for  the  Audit 
Bureau  of  Circulations  —  is,  of  course, 
well  aware  of  NIE,  which  industry 
insiders  also  know  as  the  Newspaper 
in  Education  program. 
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Ferag  Conveyors. 

The  best  friend  a 
press  ever  had. 


The  best  friend  a  press  can 
have  is  a  Ferag  conveyor  system. 
Ferag  conveyors  are  built  to 
run— without  interruption  or 
downtime.  Which  is  why  more 
and  more  leading  newspapers  are 
installing  them  in  their  mailrooms. 

In  the  four  decades  since 
they  were  introduced,  no  Ferag 
conveyor  chain  has  ever  broken. 
And  no  conveyor  downtime  means 
no  press  downtime.  To  keep  your 
presses  running,  rely  on  the  con¬ 
veyors  that  keep  running.  Ferag. 
Nobody  delivers  like  we  do. 


FERAG  AMERICAS,  KEYSTONE  INDUSTRIAL  PARK 
190  RIHENHOUSE  CIRCLE,  BRISTOL,  PA  19007 
215-788-0892  Toll-Free  800-355-0892 
FAX:  215-785-0604  www.ferag-americas.com 

A  COMPANY  OF  WRH  WALTER  REIST  HOLDING  AG 
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USA  WEEKEND  is  the  preferred  choice 
of  more  of  the  nation's  daily  newspapers, 


Because  USA  WEEKEND  offers: 

•  Timely  editorial  that 
attracts  new  readers 

•  Proven  circulation-building 
programs 

•  An  outstanding  NIE  initiative 

•  Superior  customer  service 


To  choose  USA  WEEKEND  for  your  publication,  call: 
Dave  Barber, VP/Nevrspaper  Relations,212.715.2131 


#USA  Welcome,  Morris  Communications 

VS^END  OUR  NEWEST  NEWSPAPER  PARTNER! 


